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DRAWING SET FOR N.Y. SHOW 


Stabilization Plan Offered by 





Sparks 


“Sales Through Service” 
Detroit’s New Institute 
I Go to School 
Memories of Lozier 
oor < 
By 


Chris Sinsabaugh 


“CQ ALES Through Service” is 

the dominant thought in the 
industry at the present time 
when production lines slacken 
speed because of the acknowl- 
edged slowing up in new car de- 
mands. 
but we can do something else to 
keep the cash registers of the 
dealers jingling. We can turn to 
service and go after service dol- 
lars—dollars for dealers, if you 
please, but like the apple-a-day 
we don’t really need a doctor. We 


can go homeopathic and do our} 


through service, 
never 


own doctoring 
which, properly handled, 
skips a dividend. 


* * * 


AND WHEN I say service, that 
covers a lot of territory. It does 
not mean solely service as applied 
to cars in owners’ hands, but 
takes in used cars as well. For 
service as applied to the trade-ins 
also means a jingling of the cash 
registers. Money spent in the in- 
telligent renovating of used cars 
is money well spent, in that it 
brings better prices and satisfied 
buyers and gives the used car of- 
fered for resale a dignity it never 
had before. No longer is it a 
jallopy or a cross-breed— it’s a car 
that has had a figurative shot in 
the arm, one that has been put 
through the service department 
wringer and comes out a motor 
vehicle that has been bathed in 
Ponce de Leon’s fountain of 
youth. 


* *« * 


ALL OF WHICH leads up to 
the column filing a brief in be- 
half of the used car and its possi- 
bilities, an inspiration gained 
after a visit to the newly-created 
Used Car Appearance Recondi- 
tioning Institute, which has just 
been established at 1839 East 
Grand blvd., Detroit, under the 
sponsorship of 12 leading manu- 
facturers of service materials and 
apparatus; namely, Albertson & 
Co., Black & Decker Mfg. Co., 
Blackhawk Mfg. Co. Cee-Bee 
Laboratories, Clayton Mfg. Co., 
De Vilbiss Co., duPont, Automo- 
tive Materials Corp. Fairmont 
Tool & Forging Co., Marquette 
Mfg. Co., Watervliet Tool Co. and 
Walker Mfg. Co. The only axe 
they are grinding is to impress 
upon automobile dealers and their 
service managers that their prod- 


(Continued on Page 15, Col. 1) 
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We can’t laugh that off, | 








3% of Each Car’s 
F.O.B.Price Asked 


For Junking Fund 


Central Office, Salvage 
Yard Urged to Carry 
Out Program 


MILWAUKEE. — Calling 
for an industry-wide stabili- 
zation plan, the Wisconsin 


Automotive Trades, Inc., this | 


week offered a detailed pro- 
gram for “(1) increasing sales, 
(2) permitting more intelligent 
projection, (3) stabilizing produc- 
tion, (4) stabilizing profits for 
dealers and manufacturers, and 
(5) eliminating used car conges- 
tion and removing a.large number 
of unsafe cars from the high- 
ways.” 

The plan, based on an industry- 
controlled junking program, sug- 
gests setting aside of 3 per cent 
of the f.o.b. factory price of each 
car manufactured or sold, the 
money to go into a junking fund. 
Instead of reducing discounts in 
effect at present, the association 
recommends a raise in price if 
necessary. 

The plan would be in operation 
for not less than three years. 

Following is a complete sum- 
mary of the program: 

“It is very evident that we have 
arrived at a point in the automo- 
tive industry when production 
schedules must be based upon and 
in proportion to what is destroyed 
or salvaged. 

“Let us assume that 2,250,000 
cars are to be built in 1938. If so, 
the average annual production for 
the past eight years (1931 to 1938, 

(Continued on Page 3, Col. 1) 


Remaining Assets 
Of Pierce-Arrow 
Sold by Court 


BUFFALO. — Remaining assets | 


of the bankrupt Pierce-Arrow 
Motor Corp., one of earliest auto- 
mobile manufacturers, were sold 
in federal court here Thursday 
to William R. Emblidge, as 
“agent.” The assets, including 
the main plant here, brought 
$40,000, subject to liens of $1,349,- 
383. 

Emblidge, a Buffalo attorney, 
did not disclose the principals for 
whom he acted, but reports were 
current here that he might have 
been acting for the Marine Trust 
Co., which he previously repre- 
sented in the case, and the Fed- 
eral Reserve Bank of New York. 

A new holding’ corporation 
probably will be formed, Emblidge 
said, and parts and maintenance 
operations continued. The name 
“Pierce-Arrow” probably will not 
be used by the new concern, he 
declared. 








Sales Through Service —1n ccitoria 


T NO TIME in the recent history of the automobile 

\ industry has the service department of the dealer- 
ship loomed so high in importance as it does today. 
With new and used car sales at a low ebb, the job of 
carrying the load has shifted from the front to the back 
end of the dealer’s place of business. It is not with any 
thought of pessimism then, that we 

frankly recognize that there is nothing 

at present to point to a sharp reversal 

in selling conditions during June, July 


and August. 


_We firmly believe that cars will con- 
tinue to be sold and cars will continue to 
be bought as they are being bought and 
sold at present. But current sales are 


more dollars 
for dealers! 


crease his revenue. 


dangerously down for too many dealers. 
This leaves two alternatives: either the 
dealer must reduce his overhead or in- 
The latter is more desirable and 


service, we think, is the answer. 
Through increased service effort the dealer can add 
to the revenue of his service department and the in- 
(Continued on Page 4, Col. 1) 


Huge Pump-Priming Bill 
Awaiting Senate’s Action; 
Automotive Benefits Seen 


By William Ullman 

Staff Correspondent, ADN 
WASHINGTON. — The $3,114,425,000 pump-priming 
bill, which carries the hopes of the Administration in its 
newest spending-lending attack on the recession-depres- 
sion, has gone to the senate for consideration and action 


following passage by the?— 


house late Thursday. 


An important part of this re- 
authority 


covery drive is the 


|the Works Progress Administra- 
tion and another of $1,465,000,000 
for public works projects that can 
be started by next Jan. 1. The 


granted under it to the Recon-| .11 oF 495,000,000 is set aside in 


struction Finance Corp. to loan 
up to $1,500,000,000 to both big) 


and little business. 


The Top Ten 


PASSENGER CARS 
First Ten in Registration 
as Reported in ADN Today. 
1938 1937 
Pos. Make, Pos. 

1—118,939 Chev. 182,222— 2 
2—106,721 Ford 232,265— 1 
38— 60,572 Plym. 138,685— 3 
38,618 Buick 42,382— 7 
26,878 Dodge 74,030— 4 
24,833 Pont. 48,808— 5 
23,196 Olds. 44,371— 6 
12,5388 Pack. 25,756— 9 
12,510 Chrys. 23,137—10 
10— 10,630 Hud. 27,184— 8 
Total All Makes 
479,370 925,966 


For complete standings of all makes, 
see Page (3, this issue. 


|the WPA appropriation for high- 
ways, roads and streets. 


The bill, as passed by the | oe recognizing that passage 
house, carries among other pro- |? 
|visions, one for $1,250,000,000 for | 

| 


this measure will add another 


substantial chunk to an already | 


top-heavy national debt, Admin- 
(Continued on Page 2, Col. 1) 


| recommending 








isconsin 


Allotting of Space 
To be Held June 9 


At AMA Meeting 


Fixing of Date Quiets 
False Reports Show 
Was Canceled 


DETROIT.—Space draw- 
ings for the passenger car 
and truck sections in New 
York National Automobile 
show, which opens at Grand 
Central Palace Nov. 11, will be 
held here June 9 at the annual 
meeting of the Automobile Manu- 
facturers Assn. Fixing this date 
should lay at rest erroneous re- 
ports that the New York show for 


' 1939 models had been canceled. 


The basis of the latter report no 
doubt was the resolution adopted 
at the recent meeting of the Na- 
tional Automobile Dealers Assn., 
that the show 
dates be moved back from No- 


~|vember to the previous January 


period. As pointed out in ADN 
at that time, the resolution merely 
expressed the dealer opinion on 
show dates and in no way would 
affect plans for the coming fall 
shows which already had been 
advanced in many cities. 

Despite this, however, rumors 
have sprung up to the effect the 
coming show had been canceled. 


According to the present plan, 
space within Grand Central Pal- 
ace will be allotted as follows: 

Main and second floors: models 
of passenger cars, domestic and 
foreign; third floor: light trucks, 
diesel power section; parts, acces- 
sories, and shop equipment; fourth 
floor: accessories, trailers, educa- 
tional and safety features. 

As usual, it will be the only 
national show sponsored by the 
Automobile Manufacturers’ Assn. 
The show committee consists of 
Byron C. Foy (De Soto), chair- 


/man; Richard H. Grant (General 


Motors), and Paul G. Hoffman 
(Studebaker). 
Applications for car and truck 


space must be made by May 27. 


National Tire Safety Week 
To Get Under Way Today 


NEW YORK.—National Tire | 


Safety Week, which gets under 
way today and will continue until 
May 21, “will be a major factor in 
raising the level of car main- 
tenance, and as such, a contribu- 
tion to traffic accident preven- 
tion,” Alfred Reeves, vice-presi- 
dent, Automobile Manufacturers’ 
Assn., declared in a statement en- 
dorsing the campaign. 

Aimed at reducing the number 
of highway accidents caused by 
smooth, worn tires by replacing 
them with safe, new ones, the 








drive, sponsored by the Rubber 
Manufacturers’ Assn., tire manu- 
facturers, distributors and deal- 
ers, is further directed as a stimu- 
lant to business by increasing pro- 
duction, consumption and employ- 
ment in the tire industry and 
others that contribute to it or are 
affected by it. 

Reeves’ endorsement was one of 
many received by A. L. Viles, 
president of the RMA, from lead- 
ers in the automotive industry, 
heads of safety organizations, in- 
surance companies and officials of 
civic and farm groups. 
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Huge Pump- ‘Priming B Bill Awaits Senate Action 


Benefits to Car Industry 


Seen in New Speadial 


(Continued from Page 1) 


istration leaders are hoping that 
it will prove to be the stimulus 
needed to get business and indus- 
try back to pre-recession 
That it will have a stimulative 
effect by reducing unemployment 
and placing large sums of new 
money into circulation is clear; 


and it is also plain that the auto-| 
| sympathetic attitude toward the | 


motive industry will early feel the 
beneficial results. 

Critics of the Administration’s 
policy continue to express doubt, 
however, that this artificial shot- 
in-the-arm method will bring 
permanent results. Left-wing crit- 
ics are urging far more radical 
steps; extreme right-wingers are 
demanding complete cessation of 
government spending and inter- 
ference. 

Most business leaders feel, how- 
ever, that some government 
spending stimulus is still essen- 
tial. But that it should be held 


to a minimum and the Adminis- 


Business Upturn 
By Early Fall Is 


Seen by Knudsen 


BUFFALO.—Predicting a busi- 
ness upturn by early fall, William 
S. Knudsen, president of General 
Motors, said here this week that 
“both parties should have equal 
rights” before the National Labor 
Relations Board. 

In an interview with the United 
Press prior to his appearance be- 
fore the annual meeting of the 
Buffalo chamber of commerce, 
Knudsen said that business “will 
be better in the early fall; re- 
covery will come gradually and 
of its own accord. 

“We give politics too much 
blame at one time and too little 
credit at another,” he said. “We 
should think out our own prob- 
lems. 

“Labor, government and busi- 
ness should get together. There's 
no use calling each other names. 

“Labor relations should be han- 
dled in the shop between workers 
and management, But since we 
have a board to which we can 
take those relations, both parties 
should have equal rights. 1“ 


R. D. Hilty Promoted 
To New Mack Post 


NEW YORK.—R. D. Hilty has 
been elected vice-president of the 
Mack-International Motor Truck 
Corp. Hilty will have charge of 
all export sales and will assist 
and co-operate in the establish- 
ing of domestic dealer organiza- 
tions. His headquarters will be 
the general office in Long Island 
City. 


level. | 








|tration should withdraw its far 
too heavy regulatory hand gen-| 
| erally. 


The President at this time 


seems to be tending toward the | 


latter view, and is felt to be pin- 


ning his fate on the present pro-| 
in | 


as passed by the house, 
rather more 


gram, 
company with a 


business community. 

Senator Carter Glass, of Vir- 
ginia, chairman of the senate ap- 
propriations committee and bitter 
opponent of the spending-lending 
program, has left Washington for 
the remainder of the _ session, 
under physician's orders. He re- 
fused point-blank to hold hear- 
ings on the bill until it passed 


the House. This, of course, means | 


added delay. 


A development in Detroit this | 


week was received with high in- 
terest by many official observers 
here this week. That was the 
long-overdue decision of the ex- 
ecutive board of the United Auto 
Workers to punish members par- 
ticipating in “wildcat” strikes. 

Many officials here have viewed 
with distinct dissatisfaction the 
failure of the UAW to keep its 
pledges with respect to unauthor- 
ized strikes and, further, its fail- 
ure to take any definite action 
along that line. 

Decision by the UAW officials 
to discipline recalcitrant mem- 


bers, while considered too long | 


delayed, nevertheless is held to 
be a step in the direction of rais- 
ing the standard of responsibility 
in this union. 

Washington is watching this 
situation very closely and will 
weigh the results carefully. 

Following a visit with Presi- 
dent Roosevelt this week, Senator 
O'Mahoney, of Wyoming, pre- 
dicted passage of the monopoly- 
study resolution at this session 
of congress. 


Road Fund nonenas 


Shown in U. S. Report 

WASHINGTON. — - Millions of 
dollars of motorists’ taxes, allo- 
cated to counties and local gov- 
erment units, are being misspent 
for purposes other than road im- 
provement, according to a pre- 
liminary report on the highway 
planning surveys now being con- 
ducted by 45 states in co-opera- 
tion with the U. S. bureau of pub- 
lic roads. 

In one state, where $20,000,000 
of automotive tax funds is allo- 
cated annually by the state to the 
counties for highway purposes, it 
was found that more than $7,000,- 
000 of that amount was used by 
the counties for purposes entirely 
foreign to highway construction 
or maintenance, according to the 





EMBLEMATIC OF HER VICTORY 


in the women’s division of 


the Vincent Bendix transcontinental air race, Jacqueline Cochran re- 
ceives the special trophy presented by Howard S. Welch, vice-presi- 
dent, Bendix Aviation Export Corp., at a meeting of the New York 
Advertising Club. At the right is Lowell Thomas, radio commentator. 








IN THIS SAME SPOT in last week’s 


ADN edition appeared what 


probably was the last picture taken of William M. Purves, Dodge 


eneral sales n 5X Ss s > | 
g manager, who died Sunday enroute to Los Angeles. The | secret ballot, has been voted for 


above photo was taken at noon, Friday, May 6, as Mr. Purves, ex- 


treme right, boarded a train in Detroit for a goodwill tour of dealers, | 


accompanied by Emerson J. Poag, 
merchandising; Frank J. Timmens, assistant general sales manager, | 


director of advertising and 


and J. D. Burke, director of Dodge truck sales. 


Funeral Services Held 
In Detroit tor Purves 


DE TROIT.—Funeral services 
were held here Thursday for Wil- 
liam M. Purves, general sales 
manager of Dodge, who 


his train berth 
last Sunday as 
several Dodge 
officials neared 
Los Angeles on 
a goodwill tour 
of dealers. Many 
leading figures 
of the automo- 
tive industry at- 
tended the serv- 
ices. 

Mr. Purves, 
whowas 50 
years old on the day of his death, 
was only recently appointed 
Dodge general sales manager to 
succeed A vanDerZee, who moved 


GM Retail Sales 
Hit 103,534 In 
Apr., Stocks Cut 


NEW YORK.— April sales of 
General Motors cars to dealers in 


a 
W. M. Purves 


together with shipments overseas, 
totaled 109,659 
238.377 in April a year ago. Sales 
in March were 109,555. 

Sales for the first four months 
of 1938 totaled 407,930, compared 
with 677,577 for the same four 
months of 1937. 

Sales of General Motors cars to 


consumers 
totaled 103,534 in April, compared 


with 198,146 in April a year ago. | 


Sales in March were 100,022. 
Sales for the first four months 


of 1938 totaled 329.456, compared | 


was | 
found dead in| 





compared with | 


in the United States | 


up to a Chrysler Corp. vice-presi- 
dency. 

Born in Pittsburgh on May 8, 
1888, Mr. Purves’ first connection 
with motor cars was in 1907, in 
Orillia, Ont., where he became a 
mechanic in the Canadian E-M-F 
plant. Having risen to the posi- 
tion of service manager, he joined 
the Ford Motor Co. in 1913 and 
was with that company in various 
capacities until the United States 
entered the World War. 

He was then given leave of ab- 
sence to become a member of the 
federal government’s’ executive 
committee of five men operating 
the gas defense plants in New 
York. 

At the close of the war Mr. 
Purves rejoined the Ford organ- 
ization, remaining with it until 
late in 1919, when he received the 
appointment of assistant sales 
manager of the Wills Ste. Claire 
Co. at Marysville, Mich. Another 
move took him to the Gray Motor 
Co. as general sales manager, be- 
fore his connection with Dodge 
Brothers. 

This came in 1924, when Mr. 
Purves was made a member of 
the Dodge field organization as 
district manager. He was sta- 


the United States and Canada,/| tioned at Detroit and at Dallas, 


Tex., before being promoted to 
regional manager at Chicago. His 
next step was to the factory at 
Detroit and, in 1926, to the post 
of passenger car sales manager. 

Another promotion, to assistant 
general sales manager, came in 
1931, and in April, 
vanDerZee became vice-president 
of Chrysler, Mr. Purves was ap- 
pointed general sales manager of 
Dodge. 

Surviving are his widow, four 


| sisters and a brother. 


with 538.839 for the same four 


months of 1937. 


| 
Sales of General Motors cars to | 
| dealers 


in the United States 
totaled 78.525 in April, compared 
with 199,532 in April a year ago. 
Sales in March were 76,142. 

Sales for the first four months 


of 1938 totaled 275,376, compared | 


with 536,713 for the same four 


months of 1937. 


Police ‘Start Drive 
CHICAGO.—A 


for testing and approval, was 
launched this week by the Chicago 
police department. The lanes are op- 
erated in line with a city ordinance 
compelling inspection of moter ve- 
hicles. 





drive on motor ve- | 
hicle owners who haven’t put their | 
| cars and trucks through safety lanes | 











1938, when | 





Ban on Wildcat 
| Strikes Tightened 
By UAW “Boasd 


DETROIT. —In ‘another effort to 
halt wildcat strikes, United Auto- 
mobile Workers’ executive board 
this week adopted the most dras- 
tic prohibitory resolutions in its 
history against such stoppages of 
work. 

The ban, said President Homer 
Martin, vests in the international 
executive board full power to 
punish those responsible for un- 
authorized strikes, a power here- 
tofore retained by locals of the 
union. 

Penalties range from expulsion 
or suspension from the union, to 
discharge of the worker by the 
employer, at request of the UAW. 


| Under the resolutions, unauthor- 


ized strikes are those in which a 
strike has been called before the 
local, by a two-thirds majority in 


it and before it has been author- 
ized by the international president 
or board. 

At a session, Thursday night, 


|the executive board gave Martin 


a unanimous vote of confidence, 
halting inter-union gossip that 
Martin was to be deposed. 
Earlier in the week, Martin had 
demoted Richard T. Frankensteen, 
assistant president, to his former 
role of a vice-president, explain- 
ing that the action was prompted 
by the fact that the UAW’s con- 
stitution did not provide for such 
an office. Outsiders, however, saw 
in the move a_ spanking for 
Frankensteen’s recent proposal of 
terms to end UAW factionalism 
without consulting Martin. 


Sentman to Head 
Philadelphia Assn. 


Berrien Renamed 


PHILADELPHIA.—At its regu- 
lar meeting here Monday, the 
Philadelphia Automobile Trade 
Assn. elected the following offi- 
cers: 

President, Eli S. Sentman, pres- 
ident, Sentman Motor Co. (Chrys- 
ler); vice-president (re-elected), 
George H. Thornton, president 
and general manager, Thornton- 
Fuller Co. (Dodge); treasurer (re- 
elected), J. E. Gomery, treasurer 
and general manager, Gomery- 
Schwartz Motor Car Co. (Hudson- 
Terraplane distributors), and sec- 
retary, J. A. Lafore jr., president, 
Central City Chevrolet Co. 

W. P. Berrien was reappointed 
executive secretary of the associa- 
tion. 


Howell Resigns 


MILWAUKEE.—George P. Howell 
has resigned as director of purchas- 
ing for the Seaman Body Corp., to 
become district manager for Wis- 
consin and Upper Michigan of the 
Acme Steel Co., Chicago. Prior to 
joining Seaman Body in 1921, Howell 
was assistant purchasing agent of 
Buick. 





WITH ONE OF ITS VETERAN designers as instructor, the Ford 
Motor Co. has established a body-designing course to give its student- 
employes specialized training. Here an instructor points out various 
details of a model to young students, 
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Stabilization Plan Offered by Wisconsin fiealevs 


3% of Cars’ Fa actory 


* 


Price 


Asked for Junking Fund 


(Continued from Page 1) 


inclusive) will have been 2,494,500 
cars. Without a planned salvage | 


program for the future, the aver-| 


age annual production for the 
next eight years will certainly be 
less than 2,500,000. 

“Therefore, to make it possible 
to: (1) increase sales, (2) permit 
of a more intelligent projection, 
(3) stabilize production, (4) stabi- 
lize profits for both the manufac- 
turer and dealer, (5) eliminate 
used car congestion, and remove 


a large number of unsafe cars | 
to do| 


from the highways, and, 
this without stifling competition; 


without involving price control or | 


legislation; without involving ad- 
ditional personnel on the part of 
the manufacturer, we believe it 
essential to adopt the following 


simple and workable stabilization | 


plan. 

“The manufacturers of automo- 
biles are to set aside 3 per cent 
of the f.o.b. factory price of each 
car they manufacture and sell, 
but are not to reduce discounts 
which are in effect at this time. 
If necessary, to avoid this, we 
recommend a raise in price. 

“This program, in order to be 
effective, must be 
for a period of not less than three 
years. 

“The above monies are to be 
used for the purpose of redeeming 
junker certificates as they are 
presented to the manufacturer by 
his respective dealers, providing 
such dealer has sold a sufficient 
number of new cars to have es- 
tablished a credit fund. For 
example: 

“A dealer having sold 100 new 
cars, and the f.o.b. price is $800, 
he will have to his credit $24 for 
each car sold, or a total of $2,400. 

“To administer the program, a 
central office must be established 
either by the Automotive Manu- 
facturers’ Assn. the National 
Automobile Dealers’ Assn., or a 
private and separate corporation 
may be set up. This central body 
must appoint authorized salvage 
yards throughout the country. 

“Each authorized yard will be 
compelled to furnish a bond of 
$5,000 or $10,000, and sign an 
agreement with the central office 
to the effect that it will not sell 


Willys iia 
Kishline Asst. 
Chief Engineer 


TOLEDO. — Appointment of 
Floyd F. Kishline as assistant 
chief engineer of Willys-Overland 


Motors, Inc., was | 


announced here 
Thursday. 


Kishline, for- 


merly chief en-| 


gineer for 
Graham - Paige 
Motor Corp., is 
chairman of the 
Detroit division 
of the Society 
of Automotive 
Engineers. 

In his work 
with the Willys 
organization, Kishline will be 
closely associated with Delmar G. 
Roos, who was elected vice-presi- 
dent in charge of engineering for 
Willys in January of this year. 


Weiss Is H al 


ATLANTIC CITY, N. J.—Frank 
W. Weiss, of the Hyatt Bearings 
division of General Motors Corp., 
was elected vice-president of the 
Manufacturers’ Assn. of New Jersey 
at its twenty-third annual conven- 
tion here. Henry W. Johnson of 
Trenton was named president and 
William C. Billman, also of Trenton, 
was re-elected secretary and treas- 
urer. = 


F. F. Kishline 


in operation | 


{ parts from any make or model of 
car eight years old, or older. 

“For instance, throughout the 

| year 1938, parts from a 1930 model, | 

| or older, will not be sold. During | 
| the year 1939, parts from cars of | 
1931 vintage, or older, will not be | 

sold, and so on. It will be per-| 
missable, however, for the yard | 
to sell tires and batteries from 
these cars. 

“This central office will furnish 
j}each of the appointed salvage | 
yards certificates for the sum of | 
one dollar each. The monies de- 
rived from the sale of these cer- | 
tificates will be used for the) 
purpose of administering the 
program. 


Must Deliver Cars 


“The dealers must deliver, at no 
cost to the designated salvage | 
yards, cars which they wish to| 
junk and for which they will col- | 
lect the junker fund. These cars 
are to be complete units with 
tires, windshields, batteries, et 
cetera. When these cars have | 
been delivered to the yard (with 
the proper title), the yard will 
issue certificates, as follows: 

“Two copies to the dealer junk- | 
ing the cars, one copy to the fac- | 
tory, one copy to the central office, 
one copy to be filed with the | 
yard office. 


“Bach certificate will | 


have a| 
complete description of the car 
being junked. At the close of 
each month, the dealer will pre- 
sent one copy of the certificates 
to the factory and the factory 
will pay the dealer the following | 
amounts for the certificates: 

| 


“$75 for each 1930 model junked, | 
$50 for each 1929 model junked, | 
$30 for each 1928 model junked, 
$20 for each 1927 model junked, 
$20 for each model junked older | 
than 1927. 


Need Sufficient Credit 


“The above payments are to be 
made by the factory providing the 
dealer has to his credit sufficient 
funds based upon new car sales, | 
as described above. The dealer 
will know at all times the amount | 
of money he has to his credit. | 
The titles to cars junked will be 
turned over to the proper au- 
thorities, such as the secretary of 
state, or other governmental body, 
| requesting them. 
| “The dealer also agrees with 
the factory that whenever he has | 
| a sufficient credit (based on new | 
| car sales) and has cars in stock | 
coming within the junker class, 
he will immediately deliver these | 
cars to the authorized yard. The 
|dealer further agrees that all} 
credits built up by him through | 
new car sales must be used for | 
the purpose of junking, with the 
proviso that in case of cancella- | 
tion by either party, or liquida- 
tion on the part of the dealer, the 
| dealer shall have ninety (90) days 
in which to tender certificates to 
the factory to cover the unused 
portion of the funds set up to his | 
credit. 

“At the expiration of the ninety | 
(90) day period, any and all 
credits so set up shall be trans-| 
ferred to a general fund for} 
junking.” 


Harris Elected Head 


Of Worcester Dealers | 


WORCESTER, Mass. — Lyle 
Harris has been elected president 
of the Worcester Automotive | 
| Assn., with R. E. Heywood as) 
vice- president. 

The new secretary-treasurer is 
R. V. Lowe, while the executive 
committee is composed of E. G. 
FitzHenry, chairman; M. E. 
Tuller, W. T. McOwen, C. M. 
Stanley and R. B. Jacobs. All are 
past presidents of the association. 











Chris 
“Sparks” 
“wide-awake” 


sparkling | 
the 


Sinsabaugh’s 
column is read by 
in the industry. 





SELECTED ON BASIS of their 1937 sales, Chevrolet’s 10 largest 
dealers were presented placques at a banquet, Thursday night, in 
Detroit, by W. E, Holler, general sales manager. The 10 accounted 
for 14,712 new cars and trucks and 30,000 used cars. Top photo, Hol- 
| ler (left) presents placque to J. S. Hunt, Highland Chevrolet, High- 


land Park, Mich. Second from top, J. M. Crawford, Chevrolet chief | 


| engineer, and S. D. Ruby, Ruby Chevrolet, Inc., Chicago, Third from 


top, H. L. Bell, Queen City Chevrolet Co., Cincinnati, and Fred Oster- 


man, Nelson Chevrolet Sales, Inc., Chicago. Fourth from top, Ben 
Ourisman, Ourisman Chevrolet Sales Co., Inc., Washington, and E, J. 
Foley, Foley Chevrolet Motor Sales, Inc., Newark. Fifth from top, 
C. F. Applegate, Davison-Applegate Co., Flint, and A. E. Summerfield, 
Summerfield Chevrolet Co., Flint. 


| 


| 





| forcement 
|}000 pounds 


| inches in width, will go into effect 
| next Monday. 


| highway patrol, 








S. C. Track im 
To Be Enforced 
Starting Monday 


RICHMOND, Va. (UTPS).—En- 
of South Carolina’s 
limiting trucks to 40,- 
in weight and 9% 


new law, 


Patrolmen will be stationed 
throughout the state to check on 
the compliance to the act, Capt. 
George L. Young, of the state 
said. 

Other provisions of the act will 
outlaw auxiliary fuel tanks; re- 
strict heights of a motor vehicle 
and its load to 12 feet and 6 
inches, and restrict the length of 
a combination of vehicles to 45 
feet or single vehicle to 35 feet. 


Sales of Buicks 
Increase 17% In 
Apr. Over Mar. 


FLINT.—Domestic retail deliv- 
eries of Buick motor cars during 
April totaled 18,150 units, com- 
pared with 15,435 in the previous 
month, a gain of 17.6 per cent, 
according to figures made public 
this week by W. F. Hufstader, 
general sales manager. 

Deliveries showed progressive 
gains throughout the month, ac- 
cording to Hufstader, dealers re- 
porting 4,464 sales in the first 10 
days of the month, 5,962 during 
the second period and 7,724 dur- 
ing the last 10 days. 

Sales during April last year 
were 23,397, he said, while deliv- 
eries for the first four months of 
chis year were 52,368 against 60,- 
027 in the comparable 1937 period, 
a decline of only 12.8 per cent. 

Used car sales by Buick dealers 
in the United States totaled 31,639 
units in April, compared with 32,- 
723 in March, a decline of 3.3 per 
cent. There was a substantial in- 
crease in used car sales during 
the last 10 days of the month, 
Hufstader said, 12,972 used cars 
having been retailed, compared 
with 10,218 in the previous 10 
days. 


Bantam Denies 
Rumors of New 
Line of Cars 


BUTLER, Pa.—Rumors that the 
American Bantam Car Co. plans 
to announce an entirely new line 
of cars when production resumes, 
were denied Thursday by Roy 8. 
Evans, president. 

“We have no intention of build- 
ing a new model Bantam car be- 
fore the automobile shows,” Evans 
said. “The report that we will 
change our present line of cars 
this summer is no doubt due to 
our recent announcement of an 
additional commercial model. 

“This new commercial car is 
simply an addition to our present 
line. We do not intend to change 
any of the features which have 
proved popular in the cars we 
have built during the past five 
months.” 

The Bantam production line is 
temporarily shut down for plant 
expansion and improvement. 


Chicago Ford Dealers 


Name Little Secretary 


CHICAGO.—Robert A. Little’s 
appointment as executive secre- 


| tary of the Authorized Ford Deal- 


| ers ASssn., 


Bottom photo, A. D. Anderson, | 


is announced by Charles 
H. Malwitz, president of the or- 
ganization. 

Little succeeds Samuel _ B. 
Shapiro, who recently took over 


| Anderson Motor Co., Inc., Baltimore, and J. R. Legum, Park Circle | quties as general manager of the 


| Mo tor Co., Baltimore. 


| Chicago Automobile Trade Assn. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value.—(ADN 6-10-1933) 
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Sales Through Service 
(Continued from Page 1) 
creased contacts in the service department is the shortest 
approach to increased new and used car sales. We believe 
this can be done and back up our belief with the following 
reasons why: 

The decline in new and used car sales itself indicates 
only one thing—too many owners have decided, and are 
deciding, to hold their present cars for a while longer. 
This decision on their part is based upon their evaluation 
of current business conditions. Even if the dealer could 
contact these owners on a straight new or used car basis, 
in many cases his efforts to change their minds and induce 
them to buy now might prove futile. The only effective 
approach, as we see it, is from the basis of urging owners 
to make comparatively small expenditures for service and 
thus protect the money they now have invested in a car. 
We believe the public would be receptive to such sugges- 
tions and the net result of such a campaign would not only 
be an increase in parts, accessories and hour-labor sales 
but a new avenue for both new and used car sales would 
be opened. 

In this connection, however, the first step a dealer 
should consider before embarking on a service campaign 
is whether or not his establishment is in a position to 
handle efficiently any increase in service volume before 
inviting his customers in. After all the customer is a pay- 
ing guest. He is entitled to the same courtesies and con- 
sideration within your place of business as you would ex- 
tend to him as a guest within your home. His time, his 
comfort, his convenience and his likes and dislikes should 
be your first consideration. 

To invite a paying guest to your service shop without 
having proper equipment to care for his needs is no differ- 
ent than asking a guest to your home to share a pallet on 
the floor. To bring him to a dirty and disordered shop is 
not different from bringing him to a disordered home; to 
ask him to use soiled linen. To cause him to lose time 
through delay, and inefficiency in your establishment is no 
worse than to force a guest in your home to wait for his 
meals. 

Therefore, while few of us realize it, your advertise- 
ment inviting paying guests to your place of business does 
not change the guest status of your customers who come. 
Before extending such an invitation then, it behooves the 
dealer to put his house in order. Cleanliness, equipment, 
efficient help and efficient management are the keystones. 
Real service to customers is the essence of any service or 
sales campaign. Service is the soil in which the seeds of 
profit sprout and grow strong. Service must be more than 
a printed word over a door, it must be a spirit within the 
business itself. 

When dealers grasp this point, equip and train them- 
selves to give real service, the answer to their sales prob- 
lems will follow. “He profits most who serves best” is an 
adage so old that it is rapidly wearing down to a point 
where we can recognize its real truth. As an expedient now 
and as a fundamental tenet of automobile merchandising 
in the future, we believe the slogan which heads this edi- 
torial—and which ADN will endeavor to impress upon 
dealers in the future—“Sales Through Service” will prove 
its soundness in months to come. 








By GEORGE M. SLOCUM 


I envy few 
BRUCE BARTON man. theis 


ap ~ >? 

meme UP! wealth or po- 
sition because I shrink from the 
responsibilities attached, but one 
of the men I do envy for his 
ability is Bruce Barton, famed 


author and adman who last fall | 


became U. S. congressman (N. Y.). 
In the June issue of Cosmopolitan, 
now on the stands (25c), he has 
an article entitled “Let Us Take 
the Middle Road!” which was 
called to my attention by a rabid 
“conservative,” and as I am ad- 


vising all my friends to read it it 


must be good. 
* * * 


LET ME quote some high spots 
to whet your appetite: “Make no 
mistake, there is a social revolu- 
tion at work in America.... 
Doubtless all this will cause acute 
pain to some of my more con- 
servative friends. They think I 
am a radical, just as the radicals 
think I am a reactionary. They 
think, these lovers of the Old 
America, that somehow, some 
time, we are going back. They 
have not yet been willing to face 
the hard fact that, while the fi- 
nancial power may still abide in 
the ‘best section’ of town, the 
political power has moved perma- 
nently across the railroad tracks. 
Let us not kid ourselves. Rather, 
let us try to picture honestly what 
has happened in the past 10 years, 
what is going on at the moment, 
where the future lies. 


“The New Era fell flat on its 
face in 1929, and with it tumbled 
Big Business and the Republican 
Party. Big Business, so impreg- 
nable, so lauded as the flower of 
our American genius, turned out 
to be just a collection of fallible 
and somewhat terrified human be- 
ings! And the Republican Party, 
to which many of us had plighted 
our troth in boyhood, was re- 
vealed as middle-aged, fat and 
flabby from its long years of un- 
interrupted power.... But now 
the New Deal, too, has tumbled. 
Sure that it had banished depres- 
sions forever; boasting, as the 
market rose, that ‘we planned it 
that way,’ it finds itself all at 
once bogged in the same morass 
that swallowed up poor Mr. 
Hoover. It still whistles loudly, 
but the whistling fools no one. 
Like the New Era, it has fallen 
on hard times, and in their hearts 
its people know it. 

* * * 


“... EVENTS HAVE proved 
that neither Big Business nor Big 
Government alone can provide a 
permanently better life. The time 
would seem to be here for frank- 
ness and a fresh approach. When 
Business says that no country in 
history ever moved forward as 
fast as this one, or attained so 
high a level of general welfare, 
that is the truth. Great resources, 
universal education, organized in- 
dustry and the profit motive 
worked miracles. But with this 
wonderful progress there did de- 
velop grave abuses. There really 
was an Old Deal. Most of us in 
the lower ranks of business did 
not suspect it; even the generals 
at the top had become so accus- 
tomed to the traditional code that 
practices now condemned gave 
them no pause. 

* * * 


“... ANOTHER FACT that we 
might as well admit frankly is 
that Business, so capable and in- 
genious in improving and selling 
its product, was far less progres- 
sive in its human relations. Much 
of the time it was behind public 
opinion when it should have been 
ahead. 


At 


“.. . AMERICA IS passing into 
a new stage. For a long time it 
sought satisfaction only in busi- 
ness success and money. In 1929 
these proved suddenly unreal and 
evanescent. Left side, right side, 
the road is muddy and trodden; 
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Why Sit When You Can Set? 


In This Corner-- 


‘With Big Money... . 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Junking Plan 

Attached is copy of my letter 
answering the proposed junking 
plan sent out by Mr. J. L. Epps, 
of Consumers Steel. 

The plan has lots of merit as it 
proposes to finance itself with 
“big money” from a source that 
would soon feel the repayment of 
same with profit——C. D. Randall, 
president, Randall & Blakely, Inc. 
(Ford), Griffin, Ga. 

Following is Mr. Randall's let- 
ter to Mr. Epps: 

Your plan for recovery of the 
automobile industry was received 
this morning and interest has 
been mounting in my mind, and 
that of my banker since reading 
it. 

Its big fault is that it is too big 
to be administrated, unless done 
by the factories as a part of their 
dealer contract, and strictly en- 
forced. 

You failed to mention in the 
prospectus one angle that we be- 
lieve would appeal to the dealer 
body, and the car manufacturer 
as much as the possibility of re- 
covering volume, that is: 

Properly administered, it would 
in a large part eliminate from our 
business the thing that has taken 
most of the profit out of selling 
new automobiles: The independ- 
ent used car merchant, the new 
car bootlegger, the leeches on the 
industry. 

Further, as no doubt some re- 
strictions would be imposed as to 
the number of junkers a dealer 
could dispose of in accord to his 
payments into the fund, the plan 





| dry and firm. This is the path of 
| co-operation. The nation is will- 


ing to be led into it, but those 
who do the leading must discard 
tradition, prejudice and _ selfish 
purpose. They must address their 
appeal not to the stomach and 
the pocketbook, but to the heart.” 

In my opinion, Bruce Barton, 


only the center remains high and | you have said a mouthful!—G.M.S5. 


should eliminate the so-called 
dealer who does not really oper- 
ate a dealership, has no overhead 
and has no payroll, and is the 
chiseler of the industry and the 
thorn in the flesh of all legitimate 
dealers. 

I would hesitate to give the plan 
too much publicity outside the 
industry until such time as it 
looks like it may have a good 
chance of acceptance. At that 
time you may depend on the 
writer to take the necessary time 
and effort to sell the idea to all 
interested in the project in this 
section. 


Thanks 


Our board of directors have 
asked me to convey to you their 
sincere thanks for the splendid 
co-operation which you rendered 
during the time of our recent con- 
vention. 

The following resolution was 
unanimously adopted: 

“Whereas, one of the most im- 
portant factors in making the an- 
nual convention of the National 
Automobile Dealers’ Assn., held 
in Detroit, Apr. 24-28, a success 
in attendance, enthusiasm and un- 
derstanding, on the part of the 
public and the dealer body, has 
been the splendid attitude and co- 
operation of the Detroit daily 
press and the automotive trade 
magazines and newspapers. 

“Be it therefore resolved, by the 
board of directors of the National 
Automobile Dealers’ Assn., that 
their most sincere thanks be ex- 
tended to the editors, reporters, 
advertising representatives and 
publishers.” 

It has been a pleasure to work 
with you in the development of 
this great industry.—A. N. Ben- 
son, general manager, National 
Automobile Dealers’ Assn., De- 
troit. 





LUNG 
Oh Tk 


UTURE 


Chevrolet dealers know, ‘“‘When you have the 
Chevrolet franchise, you have friends—millions 
of friends among motorists, friends in Detroit 
seeking to smooth your way to greater success.” 
And now Chevrolet has taken still another 
step in the interest of its dealers. Here in 
Detroit, Chevrolet has instituted a project unique 
in American business and industry—a training 
school for sons of dealers, offering an intensive 
course in the theory and practice of automotive 
retail merchandising in all its branches. 
Already a class of these young men have 
rejoined their fathers, equipped to be of 
immediate service in their dealerships and to 
follow in their fathers’ footsteps in the future. 
They too will tell you, ““When you have the 
Chevrolet franchise, you have friends.” 
CHEVROLET MOTOR DIVISION 


General Motors Sales Corporation 


DETROIT, MICHIGAN 


WHEN YOU HAVE THE Cy (gi YOU HAVE FRIENDS 
“Vrorey yRAN 
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Training Credited for Rise in Service Volume 
N.Y. Dealer Reaps Profits = 


From Modern Sales Plan 


BROOKLYN.—Although giving 
due credit to modern lubrication 
equipment, the J. I. S. Motors, 
Inc. (Oldsmobile) here believes 
the overwhelming success of the 
service end of its business during 
the past year is mostly due to 
training of its lubrication and 
service men in the principles of 
modern lubrication merchandising 
and selling. 

As revealed in the accompany- 
ing charts, lubrication volume of 
the company hit an all-1937 high 
in July when $2,096.58 was spent 
by 758 car owners on this item. 
During the same month total 
service volume reached $6,701.34, 
indicating that other sales were 
highest when lubrication work 
was at its peak. For the three 
months of May, June. and. July, 
lubrication volume totaled $6,086.27 
and total service work reached 
$21,611.91. 

Service can be made both 
profitably and pleasurable, the 
company believes, if lubrication 
has purposely and deliberately 
been made the basis for service 
profits. If the car owner has been 
taught that lubrication at regular 
intervals will save his car, it is 
pointed out, then a well-trained 
service selling force can at these 
regular visits of the owner easily 
sell him such seasonal repairs as 
may be needed. 

Besides making it a point of 
the service manager to get as 
many car owners to visit the 
company’s service station pri- 
marily to get cars lubricated— 
through use of lubrication plans 
and timely circulars, the J. I. S. 
company holds service meetings 
each month at which reports 
analyzed both as to the whole 
group and as to the individual 
salesman. 

Charts are shown and other 
means are used to make service 
personnel lubrication-conscious 
and to bring out that if lubrica- 
tion volume is increased, labor 
sales will follow. 


The firm’s slogan is: “Lubrica- 





o- 


tion is a matter of care, and care 
will save your car.” It is admitted 
that a properly lubricated car 
will not only give its owner 
greater riding satisfaction, but it 
will also increase its trade-in 
value, a fact which should give 
the owner an added satisfaction, 
and the dealer a line of better 
used cars. 

During this year, considerable 
effort was made to sell the owner 
on the idea of having the rear 
springs packed every 5,000 miles, 
on the basis that this would pro- 
duce such vast difference in the 
riding of the car that it is well 
worth the money ($2). The result 
of this spring pack campaign has 
brought such excellent results that 
the income from this source alone 
has been running well over $200 
a month for the last four months. 


The method J. I. S. Motors used 
in securing a large volume of 
lubrication is identically the same 
as the one used by its sales de- 
partment—that it is the prospects 
that come to his showroom that 
counts. 

It would not very well do for 
the service department to re- 
peatedly ask its customers to 
bring the car in for repairs as 
such request would soon be looked 
upon with suspicion, as no owner 
cherishes even the thought of 
having his car repaired. Nor does 
it pay in the long run to con- 
stantly impress upon the car 
owner that such repairs as valve- 
grinding and brake-relinings are 
being done at greatly reduced 
prices. If the profits are taken out 
of the mechanical repairs through 
too many so called “specials,” the 
slant of the service management 
is surely in the wrong direction. 

It becomes a job of the service 
manager to do everything in his 
power to get as many owners as 
possible to come to the service 
station primarily, to have their 
cars lubricated. This J. I. S. Mo- 
tors has been endeavoring through 
the sales of Lubrication Plans, 


One Month’s Lubrication Income 
JULY, 1937 


Chassis Gear Lubr. 


E.P. 
$ .90 


Lubr. 
$ 35.00 
32.00 
19.00 
4—Independence Day 
5—Sunday 
6 


Day 
1 
2 
8 3.00 


28.00 
33.00 
34.00 
30.00 
23.00 


18.00 
32.00 
25.00 
24.00 
31.00 
23.00 


25.00 
41.00 
29.00 
23.00 
26.00 
25.00 


22.00 
21.00 
23.00 
35.00 
25.00 
26.00 


27 1.50 
28 
29 
30 


31 


TOTAL $708.00 $27.30 
Income this month 


3.00 
-90 


No. of 

Springs Cars 
$ 14.00 38 
16.00 36 
2.00 21 


Motor 
Oil 
$ 54.26 
51.68 
19.83 


Wheels 


36 
37 
33 
23 


44.96 
53.33 
57.03 
48.15 
28.33 


37.88 
52.04 
42.48 
33.99 


32 
28 
25 
33 
23 


Total number of cars this month 


Average income per car 
SERVICE 

Chassis lubrication 

Gear lubricant E.P. 

Motor oil 

Wheel bearings 


Average number of cars per day 


Average sale per car 








LUBRICATION SECTION of the J. I. S. Motors, Inc. (Oldsmobile), 
Brooklyn, which has been one of the instruments in building up 
service volume through the aid of modern merchandising and selling. 


and sending out timely circulars 
in which importance of lubrica- 
tion is always stressed. 

The J. I. S. Service Memoran- 
dum was made up as an aid to 
the service salesmen and shows 
clearly that lubrication is the tops. 
The J. I. S. Service Control Sheet 
has lubrication specifically rated 
and classified. 


Britain Worried 
By Heavy Influx 
Of German Cars 


LONDON (UTPS).—British 
manufacturers are becoming in- 
creasingly perturbed by the rapid 
increase of automobile imports 
into the United Kingdom from 
Germany, where, it is believed, a 
large subsidy is paid to offset 
Britain’s tariff of 331/3 per cent 
on all foreign cars. 


In 1937 total imports of small 
cars from Germany were 5,181; 
imports for this year are expected 
to reach about 12,000. In January 
and February, 1937, 118 German 
cars of the 12 h.p. type were im- 
ported; for the corresponding 
months of this year 2,339 cars of 
that type have arrived. 

Ninety per cent of the imports 
are Opel cars, which are produced 
by the German branch of the 
U.S.A. firm of General Motors. 
The remaining percentage are 
from the D.K.W. factory. 


While automobile imports from 
the continent have risen steeply, 
those from America have fallen 
off considerably. The motor trade 
balance, incidentally, is still in 
Great Britain’s favor. In 1937, 
official returns show, Britain ex- 
ported 78,000 cars and imported 
18,000. In 1936 she imported 
11,000. In January of this year 
exports of motor vehicles of all 
types were $4,225,000 higher in 
value than in January, 1937. 


UAW Ratifies Pact 


With Allis-Chalmers 


WEST ALLIS, Wis.—The Allis- 
Chalmers local of the United 
Automobile Workers has ratified 
a settlement of its controversy 
with the Allis-Chalmers Mfg. Co., 
eliminating dangers of a strike. 

The agreement provides recog- 
nition of the UAW as the bar- 
gaining agent for all production 
workers; for wage schedules the 
same as last year’s except for 
some minor adjustments; for 
recognition of seniority rights on 
a departmental basis, and for 
vacations of 10 working days to 
employes with 10 years of service 
or more. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 


‘Missouri Dealers 


To Further Plans 
For a State Assn. 


COLUMBIA, Mo.—A meeting of 
motor car dealers from all the 
principal cities in Missouri, will 
be held here May 16 to complete 
organization of a state dealer or- 
ganization. 


Preliminary meetings were held 
in Jefferson City in March. 

At the May 16 meeting it is ex- 
pected that the by-laws of the 
organization will be adopted, di- 
rectors named for the state and 
regional groups and the prelimi- 
nary details completed so the or- 
ganization can begin to function 
at once. 

Delegates are expected from 
Kansas City, St. Louis, St. Joseph, 
Springfield, Joplin, Jefferson City 


and other points in the state. 


Service, Lubri 
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'Inland Steel Co. 
To Offer a New 
Free-Cutting Steel 


CHICAGO.—A new open hearth 
steel, that is claimed to have 20 
per cent to 50 per cent better 
machinability, is soon to be intro- 
duced on a commercial basis by 
Inland Steel Co. 

For a number of years Battelle 
Memorial Institute and the re- 
search division of Inland have 
been co-operating on the problem 
of developing an open hearth steel 
that will have the machinability 
of Bessemer steel and still retain 
the superior physical properties 
of open hearth steel. 

This research has culminated in 
a new steel. For several months 
the new steel has been supplied 
to a few producers of cold drawn 
bars, who in turn have cold fin- 
ished it for a limited group of 
customers for testing. 

The steel has been tested in all 
types of machining and has 
showed a marked superiority in 
machinability not only to open 
hearth steel but to Bessemer 
screw stock. Faster production 
has been obtained. 

Large numbers of physical tests 
and heat-treating tests have dem- 
onstrated that this new steel has 
the same physical properties and 
can be heat-treated in the same 
manner as regular steels of the 
same analysis. 


Lambert Teles Over 


Dealership in Atlanta 


ATLAN TA.—Southern Buick, 
Inc., headed by J. W. Lambert, 
has succeeded the Anthony Buick, 
Ine., as dealer for Buicks and 
parts in the Atlanta territory. 

Lambert will retain the entire 
organization of 92 persons and 
also the previous location. Lam- 
bert, who was assistant zone 
manager for Pontiac and Buick 
in Denver, later was general man- 
ager of the Walker Buick, Inc., 
in Denver. 
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“Average 19 Miles per Gallon” 


‘Tl gino the Chrysler Royal more 


economical than other cars I’ve 
owned. It averages 19 miles to the 
gallon. It’s roomier and more com- 
fortable, too. It’s quiet, easy to drive 
and has loads of power and pep. | 
place great value on the Royal’s 
superior safety features, especially 
the safety all-steel body and the per- 


fected Chrysler hydraulic brakes.’’ 


MRS. IRENE LACEY, 
Beverly Hills, Calif. 


5-PASS. TOURING BROUGHAM READY TO DRIVE 


‘“Smoothest Chrysler Ever Built” 


“You save the extra cost of a Chrysler 
Royal because it’s so economical. | 
think it’s the smoothest Chrysler 
ever built and I’m amazed at the 
wonderful weight distribution. 
Roomy, comfortable, warmer in 
winter, better engine, better brakes. | 
drive 2,000 miles a month and aver- 
age 18 miles per gallon. It’s a diy, 


’9 


and the smartest car on the streets. 


G. A. MATTIS, 
Buffalo, N. Y. 


“| drive with confidence” 


*“Curysver’s safety features give me 
great confidence when I’m driving. 
It’s the ideal car for a woman . 

new and graceful, but not too 
extreme... steers easily . .. rides 
beautifully, smoothly and quietly. 
Holds more people, front and rear, 
with comfort for everybody. Aver- 
ages 18 miles to the gallon of gas. 


It’ 20 icalasas ll . 99 
t s as economical as a smaller Car. 


MRS. E. KRUPP, 
Toledo, Ohio 
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Used Car’s Intrinsie Value Set on Fixed Basis 


Plan Involves Style Value, 
Economical Mileage, Safety 


DETROIT. Recognizing the 
value of establishing a yardstick 
for measurement of used car in- 
trinsic worth, in order to estab- 
lish a definite basis for junking, 
J. E. Carroll, manager of Bob 
Fleigh, Inc, Baltimore, has 
worked out a series of tables of 
depreciation which he _ claims 
would also do much to cut used 
ear losses if the plan was uni- 
versally adopted. 

Under the Carroll plan the in- 
trinsic value of a used car would 
be established on a fixed basis of 
so much remaining style value 
and so much remaining economi- 
cal mileage and safety life. 

To establish a yardstick for 
measuring the remaining value 
of each component, Carroll sets 
the style life of the average car 
at five years, while the economical 
mileage and safety value would 
be considered exhausted at the 
end of seven years or 70,000 miles, 
whichever came first. 

On this basis then Carroll has 


Car Sales Drag 
But K. C. Dealers 
Are Optimistic 





KANSAS CITY.—While new car 
and truck sales in Kansas City 
continue to trail figures of a year 


ago, there has been a gradual im- | 


provement in the last month and 
dealers generally are more op- 
timistic than at any time since 
the first of the year. 

Total new car registrations for 
April, according to figures com- 
piled by the Kansas City Motor 
Car Dealers’ Assn., was 849. This 
brought the total for 1938 to 5,544. 

The figures for 1937 were 1,814 
for April and 8,636 for the year to 
May 1. 

In the commercial car field, 
sales for April totaled 87 with 679 
for the year. The figures for 1937 
are 214 for April and 1,040 to 
May 1. 


aw iq0A 


TOUGHENING 
“CRAWLERS” 


WITH NICKEL ALLOY STEELS 


World’s largest builder of crawler 
type tractors has just announced 
a small track type tractor powered 
by a 4-cylinder, 4-stroke Diesel en- 
gine. Their line of Diesel-powered 
tractors now ranges from this 
small unit, weighing 6,500 pounds, 
to one weighing over 16 tons. 
Versatile power for farm work, 
building roads, hauling huge logs, 
harnessing rivers—these machines 
take hard jobs in their stride. For 
brute strength and ruggedness no 
other type of automotive equip- 
ment makes more exacting de- 
mands on materials of construc- 
tion than do these tractors. So 
particular care is given specifica- 
tions for materials used in fabri- 
cating highly-stressed parts. All 
gears used in transmission and 
driving elements are made from 
SAE 2,300 steel containing Nickel. 
This high-grade Nickel alloy steel 
possesses high-strength properties, 
great resistance to wear and un- 

usual resistance 

to fatigue. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





set up rather arbitrary deprecia- 
tion values from year to year. 
For instance, from a style value 
standpoint a car under his plan 
would depreciate 20 per cent in 
the first year, 40 per cent at the 
end of the second year, 60 per 
cent at the end of the third year, 
80 per cent at the end of the 
fourth year and at the end of the 
fifth year it would be considered 
that the car had no value what- 
ever from a style standpoint. 

To substantiate his logic in this 
direction, however, he points out 
that if a new car were placed in 
a glass case, fully protected, but 
not used in any way, its value 
from a style standpoint would be 


nil at the end of five years and! 


the only remaining value would 
be the economic mileage and 
safety factors. 


On Mileage Basis 

In the same way Carroll would 
depreciate economic mileage and 
safety value, beginning  arbi- 
trarily with one-seventh of the 
total value or 14.3 per cent at the 
end of the first year, climbing to 
28.6 per cent at the end of the 
second year, 42.9, 57.2, 71.5, 85.8 


|}and so on until at the end of 


seven years the economic mileage 
and safety value would have been 
completely exhausted. This latter 
depreciation, however, would be 
computed on a mileage basis as 
well as age. 

Thus, if in taxi service, or other 
heavy mileage work, a car one 
year old but driven 70,000 miles, 
its intrinsic value would repre- 
sent only the remaining 80 per 
cent style value and the economic 
mileage and safety value would 
be nil. 

Carroll estimates that the aver- 
age car is driven 10,000 miles 
each year so that, under average 
conditions, at the end of the first 
year the style value would have 
dropped 20 per cent 
economic mileage and_ safety 
value 14.3 per cent, giving a total 
average depreciation of 17.15 per 
cent. On a $1,000 car this would 
mean that the car had depreci- 
ated in value $171.50, leaving an 
intrinsic value of $828.50. 


75 Per Cent Sufficient 

Carroll reasons further that the 
new car buyer got 100 per cent 
intrinsic worth in his purchase 
and paid “100 per cent market 
price,” but the used car buyer is 
purchasing a car which has al- 
ready spent 20 per cent of its 
style value and 14.3 per cent of its 
economic mileage and _ safety 
value and in addition is sacrific- 
ing the “pride of ownership” 
which accompanies a new car 
purchase. Therefore, he points 
out, he should not be asked to 
pay more than 75 per cent of the 
intrinsic value remaining in the 
car as computed by the Carroll 
method. 

On this basis, then, while the 





Compromise Fuel 


Bills O.K'dinN. J. 


TRENTON, N. J.—Two-year 


controversy over legislation to 
curb price-cutting and other evils 
in the gasoline retailing industry 
came to an end here this week 
when three compromise bills were 
passed by both houses of the 
state legislature and forwarded to 
Gov. Moore for signature. 

The proposal to create a new 
state board with price-fixing pow- 
ers, which had created a storm of 
protest, was scrapped. 

The legislation adopted instead 
forbids retail sales of gasoline 
below net cost, plus selling ex- 
penses; brings gasoline within 
the scope of the state fair trade 
act, and increases annual license 
fees for retailers from $2 to $5. 
Enforcement of the ban on sales 
below cost is vested in the state 
tax department. 








and the! 





TO DEMONSTRATE how transportation and appearance value 
can be restored to used cars, F. A. Guckian, service manager of Olds- 
mobile’s Detroit zone, held a clinic in the recondition building of the 
Lansing Oldsmobile Co., Lansing. Before and after photos of one of 
the 10 cars reconditioned are shown here: top, left to right in the 
foreground, G. W. Mullen, of E. I. du Pont; E. L. Weaver, Hinckley- 
Myers Co.; and B. B. Boggs, of Clayton Mfg. Co. In rear, left to right, 
Guckian and E. T. Morrison, general manager, Lansing Olds. Bottom 
photo shows Guckian, Morrison and A, D. Hansen, used car manager 


for Lansing Olds. 





intrinsic value of a $1,000 car that 
had been driven 10,000 miles at | 
the end of the first year would be | 
$828.50, its actual market value | 
would not be in excess of $621.30. 
By deducting progressive depre- 
ciation, for instance, if the one} 
year old car had been driven 20,- 
000 miles, its market value would | 
be put at $567.75 and so on until | 
in the case of a car driven 70,- | 
000 miles in the first year of life, 
the remaining value would be 
confined to style. This would be 
about $300. 

One of the features of Carroll’s 


How Carroll 


system is that it establishes a 
definite point at which a car be- 
comes a recognized junker. That 


| point is reached when the car is 
| five 


years old and has been 
driven 70,000 miles, or when the 
car has been driven seven years 
regardless of how many miles it 
actually has traveled. 

Of course, to make his program 
effective Carroll declares that it 
would require a universal adop- 
tion and federal legislation to 
prevent tampering with speed- 
ometers. 


Plan Works 


A Fair Cross Section of Present Trading Practices 
in Auto Industry 


Original 
Owner 

oi ks a's ba nears $1,000 
2 yrs. 
30,000 mi. 
$650 
$350 
Depr’n. cost owner per mile 1.17c 
2 yrs. 
Mileage of car when traded 30,000 


Keeps car 

Drives car 

Trades, gets for car 
Depreciation cost owner .. 


Age of car when traded... 


Second 
Owner 
$595 
2 yrs. 
20,000 mi. 
$295 
$300 
1.50c¢ 
4 yrs. 
50,000 


Third 

Owner 
$295 
3 yrs. 
20,000 mi. 
$45* «. 
$250 
1.25¢ 
iyrs. 
70,000 


*Dealer sells this car for junk, obtaining $5 for same. 


Note No. 1. 


Original purchaser buys depreciation at rate 


of 1.17¢c per mile while second only is forced to pay 1.50c per 
mile and third owner 1.25c per mile in spite of fact that 
maintenance is steadily increasing due to age and mileage. 

Note No. 2. Dealer lost $55 plus cost of reconditioning 
when car was sold second owner, another $40 when car was 
junked. At 5 per cent he must pay salesman $32.50 in com- 
mission, plus his cost of doing business, all out of a gross 


profit of approximately $225. 


Effect of Carroll’s Automobile Obsolescence Plan on First, 
Second and Third Owner of Car Costing $1,000 New. 
Example No, 1 


Original 
Owner 


Pays for car 

Keeps car 

Drives car 

Trades, gets for car 
(less cost of reconditioning) 

Depreciation cost owner 


Age of car when traded... 


.. $560 
Depr’n. cost owner per mile 1.87c 
2 yrs. 
Mileage of car when traded 30,000 
*Car is now seven years old, has run 70,000 miles. 


Second 
Owner 
3440 
2 yrs. 
20,000 mi. 
$175 


Third 
Owner 
$175 
3 yrs. 
20,000 mi. 
Junk 


$265 

1.32¢ 

4 yrs. 

50,000 

In in- 


terest of public safety car should be junked or licensed only 


after most rigid inspection. 
Note No. 1. 


Depreciation is down for each succeeding 


owner, maintenance is naturally higher due to age and mile- 


age at time of purchase. 
Note No. 2. 
just and reasonable share of 


Under this plan each owner has borne his 


depreciation, no hardship on 


either owner, dealer or manufacturer. 


29% of Farmers’ 
Cars Are Found 
Over 6 Years Old 


WASHINGTON.—One out of 
every six farm automobiles is 10 
years old or over, according to a 
survey made by the federal 
census in co-operation with the 
U. S. department of agriculture. 
The survey covered about 3,000 
farms in 40 states. 

More than half of the farm 
cars are models of more ancient 
vintage than 1933. 

Likewise, farm figures for trucks 
and tractors convey an even more 
striking picture of obsolescence, 
with one-fourth of the units 10 
years old or over and relatively 
small percentages of models of 
1932, ’°33 and ’34, the survey in- 
dicated. 


Range of Taxes 
On Motorists Is 
Shown by NHUC 


WASHINGTON. — Estimating 
that states are gathering more than 
$1,000,000,000 annually through 
special taxes and fees levied upon 
owners and operators of motor 
vehicles, the National Highway 
Users Conference has just made 
public a formal report on motor- 
ist-taxation which shows how 
greatly taxing operations change 
at state borders. 

The report, based upon detailed 
study of each state’s tax laws and 
regulations relating to ownership 
and use of motor vehicles, shows 
more than a dozen types of im- 
posts are being used in almost as 
many different combinations as 
there are states. 

In addition to gasoline taxes and 
registration fees, the list of typi- 
cal imposts includes taxes in the 
following categories: Wheelage, 
ton-mile, certificate of title, privi- 
lege, occupation, excise, property 
and sales. 

Methods used in computing the 
levies, as well as the range of 
rates, vary to even greater de- 
gree than the types of imposts, 
the conference’s report indicates. 
For example, it is pointed out, 
more than 20 different bases are 
used in computing registration 
fees. Among these are horsepower, 
gross weight, value, list price, age, 
size of tires, number of times 
registered, number and size of 
cylinders, kind of power, mileages 
and type of use. 


Newton Elected Head 


Of Chattanooga Assn. 
CHATTANOOGA, Tenn. — Em- 
mett R. Newton was elected presi- 
dent of the Chattanooga Automo- 
tive Trades Assn. at the annual 
meeting here. 

Reed Collins was named vice- 
president and John Ross Scott, 
secretary-treasurer. Directors 
elected were Leon Rice, C. H. 
Smith and D. S. Etheridge. 


Memoirs of the Nation’s Best- 
known Automobile Race Starter, 
who knew them all— 


FRED J. WAGNER 


Saga of the 
Roaring Road 


By JOHN M. MITCHELL 
PRICE $2.00 


181 Pages, 16 Pictures 
Finely Cloth Bound 


Memories of Vanderbilt Cup Races, Glid- 
den Tours, and grueling road races; races 
on Indianapolis, Daytona Beach, Altoona, 
Rockingham and Los Angeles tracks . . . 
recalls the daring of Jimmy Murphy, 
Ralph DePalma, Cliff Durant, Tommy Milton 
and a host of other speedway vikings. 
Contains Horatio Al gerstories about 
Henry Ford, Elwood Haynes, John Willys 
and other greats of the industry's early days. 


MEADOR PUBLISHING CO. 


BOSTON, MASS. 





National Index in April 
Drops 1% Under March 


DETROIT. — Seasonal 
activities brought improvement in 
the standings of 56 trading areas 
during April, according to the 
monthly survey of 147 trading 
areas of the United States by the 
research division of Brooke, Smith 
& French, Inc. 

“Twenty-seven of these trading 
areas showed increases of 3 per 
cent or more in April over 
March,” the report states. “Spring 
conditions also assisted 19 other 
areas in maintaining their March 
rate of turnover. A decline was 
registered in the remaining 72 
areas.” 

The national index dropped 1 
per cent last month, bringing the 


McDonald Eads 
Lon 





CHICAGO.—Retirement of C. R. 
McDonald, vice-president in 
charge of manufacturing of the 
International Harvester Co., after 
43 years of active service, was an- 
nounced today at the company’s 
offices here. McDonald will be 
succeeded by Fowler McCormick, 
second vice-president, who has 
been in charge of foreign sales. 


L. P. Thayer, who has been di- 
rector of foreign sales, has been 
named a vice-president of the 
company and will have charge of 
foreign sales. E. A. Brittenham, 
manager of foreign sales for the 
past three years, becomes director 
of foreign sales to succeed Thayer. 

McDonald’s retirement is effec- 
tive as of June 1, 1938, while 
Thayer’s designation as_ vice- 
president and Brittenham’s as di- 
rector of foreign sales was effec- 
tive as of May 1. 

McDonald, who began his busi- 
ness career with the old Plano 
Mfg. Co. at its West Pullman 
plant, has one of the longest serv- 
ice records of any Harvester 
executive. He filled various posi- 
tions with both the Plano and 
Harvester companies before being 
advanced to the vice-presidency in 
charge of manufacturing on June 
1, 1936. 


Thompson Victor 
In NLRB Case 


CINCINNATI. — Holding that 
the National Labor Relations 
Board must have more than a 
“scintilla of evidence” on which 
to base a cease and desist order, 
the U. S. circuit court of appeals 
this week refused to enforce a 
board order against Thompson 
Products, Inc. 

The court found that in issuing 
an order directing the parts com- 
pany to reinstate three employes 
with back pay and restore senior- 
ity, and to desist from doing other 
things, the board acted without 
“due process of law” and beyond 
authority vested in it under the 
Wagner act. 

The company, the judges de- 
clared, was justified in discharg- 
ing all three men because all had 
offended in a manner justifying 
discharge. 


Willard Battery Moves 


To New Detroit Location 
DETROIT.—Willard Storage 


Battery Co., 
avenue here for 21 years, has just 


moved to new quarters at 15533) 


Woodrow Wilson avenue. 


The new quarters provide a} 
railroad siding} 


warehouse with 
and a 25-foot drive for truck de- 
livery and shipping. 


Latest available registration figures 
appear twice weekly in Automotive 
Daily News. 


business 


IHC Career; 
Name McCormick | 





located at 5946 Cass | 
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Business Gains Shown in 56 Big ‘Trading Areas 


Oe 


general business standing to 38 | 
per cent below normal. In April, 

1937, business was at normal. 

The greatest April gains, with 
indexes improving 3 per cent or 
more over March, were registered 
in the following areas: 

Aberdeen, Allentown, Buffalo, 
Camden, Cheyenne, Davenport, 
Dubuque, Duluth, Evansville, 
Greenville, Lincoln, Little Rock, 
Milwaukee, Minneapolis, Mobile, 
New Haven, Norfolk, Oshkosh, | 
Pueblo, Reading, San Diego, Terre 
Haute, Waco, Washington, D. C., 
Wheeling, Wichita and Yakima. 

The following areas were at 
normal or above in April: 

Albuquerque, Cheyenne, Hous- | 
ton, Mobile, Phoenix and Tulsa. 





| Co. announces that its Machine Tool 


9 








| New Car Sales 


| Off Sharply In 


TWO-GUN EQUIPMENT to test drivers’ reaction in applying 
brakes. Two pistols, loaded with paint capsules, are mounted on front 


of this Studebaker dual-control car. Passenger discharges first pistol | 


and driver attempts to stop. Second pistol discharges the moment foot 
touches brake pedal, and result is painted on highway. 


Tool Show Set | Show will be held at the Boston 


BOSTON. — The Austin-Hastings Garden exposition hall, June 8, 9, 10 
and 11. 


Cincinnati Area 


CINCINNATI. — According to 
Elmer F. Hunsicker, ‘clerk of the 
courts, sales of new automobiles 
here fell off nearly 500 in April, 
as compared with March, while 
April, 1937, sales were nearly 
twice as high. 

During April only 1,139 titles 
were issued for new cars, against 
1,613 in March and 2,221 in April 
last year. Used car sales fell off 
more than 800, totaling 2,466, com- 
pared to 3,300 in March. 


New trucks totaled 160, against 
| 223 in March and 377 in April, 
1937. There were 122 used trucks 
transferred in April, against 186 
in March. 








INSTANTLY REPRODUCES ALL NECESSARY 
COPIES ON YOUR OWN COMPANY FORMS 
FOR ALL DEPARTMENTS AT BOTH POINTS 


You can send orders, 


involving many departments, in many separate 
places, at one time, by teletypewriter. Instructions 
typed on your individual forms by the sending 
machine are instantaneously reproduced, in exactly 
the same form position, by all receiving machines 


THIS TELETYPEWRITER (at your sales office) types to 


on the connection. Necessary carbons are made by 


all machines at the same time. 


A single typing of an order provides the invoice 


and furnishes the accounting, shipping, sales and 


other departments with accurate records, without 


retyping, whether all departments are in the same 


reports, instructions, etc., 


for further information? 


city or in different cities. Saves time, prevents errors, 

speeds shipments, improves customer good-will. 
Form writing is just one feature of 

teletypewriter service. Why not call 

your local Bell Telephone Company 


BELL SYSTEM TELETYPEWRITER SERVICE 





the 
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th Dimension 


The News of Automotive Advertising 


Ba 


Buy 

Time’s purchase of Literary 
Digest, effected Wednesday night, 
will become complete with May 
23 issue when newsmag takes 
over 250,000 subscription list of 
48-year-old weekly and incorpor- 
ates Literary Digest in masthead. 

Takeover of the Digest, which 
suspended publication Feb. 
pending a shakeup, will not bring 
any increase in Time’s adrates 
through June, 1939, according to 
Publisher Ralph Ingersoll, de- 
spite fact it’ll further up mag’s 
previous circulation bonus over 
the guaranteed average of 700,000. 

Founded in 1890 by Isaac 
Kauffman Funk and Adam 
Willis Wagnalls’ two Lutheran 
ministers, Literary Digest had 
experienced uncertain career in 
recent years following blow in 
1936 elections when President 
Roosevelt’s smashing victory 
upset mag’s reputation for ac- 
curacy in polling political senti- 
ment. 

Sold by Funk & Wagnalls in 
1937 to the Review of Reviews 
Corp., mag absorbed the Review 
of Reviews, World’s Work and 
Current Opinion, and name was 
changed to The Digest. Subse- 
quently sold to George F. Havell 
syndicate and tag changed back 
to Literary Digest. 


Candid 


Batten, Barton, Durstine & 
Osborn, Inc. (Ethyl) has just is- 
sued a nifty candid-camera trave- 
log on what goes on inside BBDO 
offices. 

Twenty-four pager is work of 


agency’s shutter addicts, and pic- | 


24 | 





iR. & R’s 





Pete Wemhotf 


ull phases of firm’s activi- 
ideas and methods, 
which cover of folder suggests 
ean only be gleaned by dropping 
in on ’em in N. Y. 


Vet 

P. P. Willis, who joins Ruth- 
rauff & Ryan as executive on the 
American Airlines account, has 


tures ¢£ 
ties except 


specialized in| 


commercial avi- 
ation for past 10 | 
years. 

For 
he 
P. P. Willis ad- 
vertising agency, 
handling the 
Auburn and 
Cord accounts. 
Went out of 
agency business 
several months 


12 years | 


P. P. Willis 


Chicago 


American Airlines moved to 


| agency. 


Contest 
In an announcement appearing 
in over 1,700 newspapers, Hudson 
(Brooke, Smith & French) is 
making public a 
economy test for 


car owners. 


ago and joined | 
staff when | 


headed the} 


| from 
paigns, 





There will be a contest feature to | 


the economy test, 
May 22 and runs through June 18. 
Cars are to be driven over 


measured routes by private own- | 
| page boxes, 


ers who will make their own 
readings and observations 
means of mileage measuring de- 
vices provided by Hudson dealers. 

One of major purposes of test 
is to get actual mileage read- 
ings on the new Hudson 112 in 


Do YOUR Customers 
Know About This 


REE A/R TkR/P 


TO THE 


7 kd 


AR buyers always have a han- 

kering to visit the factory— 
take delivery there—and drive 
their new cars home. In the past, 
however, time and expense have 
made this impractical. 

But now, American Airlines— 
with its fast, convenient service 
to Detroit makes it possible . . . 
and pleasant! Now your custom- 
ers can buy their new cars at reg- 
ular delivery prices. The saving 
in freight charges is ample to pro- 
vide them with a free air ticket to 
Detroit, plus an additional cash 


A 


allowance to defray expenses on 
the way home. 


This is one of the “small”’ sell- 
ing points that so often make a 
big difference. Bear it in mind— 
and try it on your next prospect. 
And remember—his free air trip 
will be as a guest of American— 
the air line that carries more pas- 
sengers than any other in the 
world—the air line everyone takes 
to Detroit! 
FOR INFORMATION: 
Call your local American Airlines ticket office 


—or write to M. D. Miller, American Air- 
lines, Inc., 20 N. Wacker Drive, Chicago, lil. 


AMERICAN AIRLINES 7. 


which begins | 


by streamers, 


|M. S. Brooks, 
| Studebaker Corp. of Canada, Ltd. 








|; per cent less units than 


the hands of average owners 
throughout the country. Hudson 
is enlisting assistance of news- 
papers to carry out the plan, 
this method being selected as 
the speediest method of reach- 
ing the largest number of aver- 
age car users. 

Three new Hudson 112’s will be 
presented to the winners 
week. The car owner takes 


observation 
and other fea- 
50-word 


makes his own 
gasoline mileage 
tures and then writes a 
statement. 

Combined circulation of the 
newspapers in which the adver- 
tising announcing this contest 
will appear, totals over 30,000,000 
readers. 


Booked 


Newspapers will continue to get 
heavy skeds in May from Plym- 
outh, with attention concentrated 
on company’s new line of “Road- 


| kings.” 


Big space in black-and-white 
is carded for hundreds of papers 
throughout country, newspaper 
bookings having accounted for 
lion’s share of monthly budgets 
since Plymouth’s spring drive 
opened in March. 

New ads are distinct departure 
previous Plymouth cam- 

although tied in with 
former drives, according to W. W. 
Romaine, director of advertising 
and promotion. Both individual 
impact and cumulative force of 


: _+5| effective repetition are employed 
nation - wide | 


in current series. 
Handled by J. Stirling Getchell. 


Staging 
Backed 
effort on 


hefty promotional 

part—daily front 
display ads, truck 
news publicity and 
dealer window signs—the Chicago 


by 
its 


| Tribune is staging its fourth an- 


nual Chicagoland Used Car Week 
for the 10-day period ending 


| May 22 


Chatter 

Harold E. Middleton now rep- 
ping Advertising Review in Ohio 
and Michigan in addition to ditto 
work for Scribner’s. .. . William 
H. Aaron jr., former adrector for 
Alemite, now vice-prez of Robert 
Burns & Associates, Chicago.... 


| MacManus, John & Adams agency 


boys feted firm’s fourth birthday 
Thursday (12) with usual half- 
day holiday. 


Studebaker Truck 
Sales in Canada 
Increase Sharply 


WALKERVILLE, Ont.—During 


| April 68 per cent more Studebaker 


trucks were sold by the factory 


| to dealers than in the correspond- 


ing month of 1937, according to 
president of the 


In analyzing figures for the year 
to date, Brooks stated “In the 
first four months of 1938, we have 
sold 59.6 per cent more units to 
our dealers than in the same four- 
month period of last year. The 
last few weeks have witnessed an 
even more impressive advance, 
for in the month of April we sold 
98 per cent as many units as in 
the entire first quarter of this 
year. 

“This extremely gratifying sales 
performance is fully reflected in 
retail registration figures current- 


| ly available. During the first three 


months of this year, the truck in- 
dustry as a whole registered 6.8 
in the 
first quarter of 1937, while Stude- 
baker registrations increased 65 
| per cent during the same period,” 
oo pointed out. 


esteem Manufacturing Agent 
Open for Several Additional Lines 


Has had 25 years’ experience in motor 
car, truck and motor accessory field. Na- 
tionally known in industry. In- 
terested only in lines of responsible, 
well-financed companies who mani 
ture products of proven worth, 

All communications will be regarded as 
confidential. Address Box 157, Automo- 
tive Daily News, 527 New Center Bldg., 
Detroit. 


each | 

his | 
demonstration ride in a 112 model, | 
on | 





| 
| 





ISSFASHIER 


tt Bh 


CO-OPERATING WITH air mail division of U. S. postoffice, Buick 
has distributed 20,000 of these posters, which will appear in postoffices 
and airports during National Air Mail Week, May 15-22. 


CAT A’s Regional Meetings 
To Ponder Dealer Problems 


Special to Automotive Daily News 

CHICAGO. — Sponsored by the 
Chicago Automobile Trade Assn., 
a series of regional meetings for 
Chicago and Cook county new car 
dealers will be inaugurated next 
week. 

The schedule calls for south 
side and suburban dealers to 
gather Tuesday at the Windemere 
hotel, those of the north side and 
suburban area Wednesday at the 
Edgewater Beach hotel, and the 
west section and suburban group 
Thursday at the Graemere hotel. 

Each meeting is to be preceded 
by a luncheon, starting at noon. 

The regional plan has _ been 
adopted, it is explained, for pur- 
poses of convenience in attending. 

Among the dealer problems 
coming up for discussion are fed- 
eral trade practices, price main- 
tenance, used car allowance con- 
trol, adequate reward for indi- 
vidual effort, the tax situation, 
and ways and means of stimu- 
lating sales. 

Committees 
gatherings are: 

South—Frank Arliskas, Dodge; 
C. T. Deufel, Chevrolet; W. A. 
Gerwig, Buick; L. C. Kole, Pon- 
tiac; J. A. Lavery, Ford; L. E. 


in charge of the 


Lilly, Chrysler; G. J. May, Olds- 
mobile; J. F. McManus, Chev- 
rolet; Edward Nieburger, Chevro- 
let; F. W. Patterson, Oldsmobile; 
Harry Salvat, Nash; Samuel 
Sheets, Chevrolet; Ralph Stern- 
berg, Pontiac; Jack Stewart, Ford, 
and C. F. Wedel, Ford. 

North—Ed Carlson, Ford; Fred 
Emich, Packard; Z. S. Frank, 
Chrysler; J. F. Goodwin, Dodge; 
C. R. Hearne, Pontiac; S. B. 
Herbison, Buick; C. H. Malwitz, 
Ford; Sam Slavin, Oldsmobile; W. 
C. Stanlik, Pontiac; N. C. Towne, 
De Soto; George Woods, Dodge, 
and C. Zepp, Ford. 

West—E. J. Drije, Chevrolet; J. 
A. Hart, Dodge; F. A. Hill jr., 
Packard; F. G. Litsinger, Ford; 
J. A. McInerney, Chevrolet; E. J. 
Pillinger, Oldsmobile; William 
Rieger, Dodge; Ed Schneider, 
Ford; E. C. Snow, Ford; Joe Spat- 
afora, Dodge, and Joe Spevacek, 
Ford. 


Truckers Back Bill 
MANCHESTER, N. H.—(UTPS) 
—A legislative amendment to pre- 
vent diversion of motor vehicle fees 
for purposes other than highway 
work has been endorsed by the New 

Hampshire Truck Owners’ Assn. 





Something New... 


Pure Germ Free Drinking 
Water from Your Tanks— 


Lands FILTER-PUMP UNIT 


FORBOATS ... 
TRAILERS, CAMPS 


can be mounted in 
any convenient 
place and connec- 
ted with 4” pipe 
or tube to present 
supply line or tank. 
Katadyn processed 
Silver Sand Safe- 
guards your health. 


Kills all Bacteria. 
S 
Circular giving full in- 


formation will be sent 
you upon request 


A. B. SANDS & SON CO. 


2 WEST 45th STREET 


NEW YORK CITY 





Special to Automotive Daily News 

SEATTLE.—New and used car 
business continues sluggish here. 
King county’s total new car regis- 
tration during April was 765, com- 
pared to 1,643 for corresponding 
month of 1937. Better spring 
weather, now in _ prospect, is 
brightening the outlook, however. 

In the face of present con- 
ditions, Seattle dealers are look- 
ing to steps to improve the used 
car stiuation. Since abandon- 
ment of the market appraisal 
bureau a short time ago, trade-in 
prices have been “running wilder” 
than ever and indications are that 
the conditions will continue to 
grow worse. So a majority of the 
dealers favor some kind of used 
car control. 

Carl R. Heussy, managing sec- 
retary of the Seattle Automobile 
Deaiers Assn., has sent a pro- 


NLRB Seeking 
Quick Decision 


In Ford Case 


COVINGTON, Ky.—Seeking an 
early court ruling on validity of 
procedure used in the Ford Motor 
Co. case, the National Labor Re- 
lations Board this week filed a 
petition with the U. S. Court of 
Appeals here for a hearing in 
June. 

Philip H. Phillips, NLRB re- 
gional director who filed the 
petition, requested the court to 
dispose of, as soon as possible, a 
Ford petition to set aside the 
board’s order citing the company 
with violation of the Wagner 
Act. Ford contends the NLRB 
exceeded its authority in the 
order by not giving the company 
a chance to answer charges. 

Phillips indicated that the 
latest action meant the board 
would cease efforts to withdraw 
a petition that the company be 
made to comply with order to 
stop alleged discrimination. 

The board was prevented from 
carrying out a withdrawal of the 
order when the court ruled Mon- 
day that it would retain jurisdic- 
tion in the case. 


March Financing 
Of Cars Reveals 
Gain Over Feb. 


WASHINGTON. — Automotive 
Financing operations increased in 
March over February of this year 
but were sharply under the total 
for March, 1937, and the three 
months’ total showed a substan- 
tial decline. 

Census bureau reports reveal 
that wholesale financing in March 
was $91,230,976, compared with 
$73,135,935 in February and $199,- 
022,247 in March last year. For 
the first three months of this 
year, wholesale financing amounted 
to $245,436,700, against $485,347,039 
in the same period of 1937. 

Retail financing in March was 
$96,381,654, compared with $69,- 
592,934 in the previous month and 
$172,409,113 in March, 1937. For 
the first three months of this 
year, retail financing aggregated 
$234,643,659, which is to be com- 
pared with $384,010,708 for the 
corresponding period last year. 

The total number of cars in- 
volved in financing operations in 
March was 256,579 against 180,953 
for February and 424,100 in 
March of 1937. For the three 
months’ period this year, the 
number of vehicles totaled 612,- 
824 against 953,558 last year. 


To feel the pulse of the industry, 
consistent reading of Automotive 
Daily News is a necessity. 
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Seattle Dealers Seek Used Car Price Control 


Seven-Point Plan Studied 
To Suppress Wild Trading 


| posed basis of control to all mem- 

bers, embodying these principles: 
New cars should be divided 
into five price groups as used 

by Market Analysis. 

*) Northwest Used Car Manual 
to be official guide. 

3 Overallowances—any amount 

~ given for a used car over the 

buying price in the Manual. 
Permissible overallowances 


follows: 

Low, $35; low medium, $50; 
medium, $75; medium high $100, 
and high, $125. 

5 Average allowance per dealer 
per month not to exceed 
amounts listed in paragraph 4. 
(Thus dealer selling 20 cars in 
low medium group would be al- 
lowed total overallowance of 
$1,000 of an average of $50. 
6 Allowance on an _ individual 

FY car may be exceeded by not 
more than $20, on any price 
group, but this must be offset by 
other deals at less than permis- 
sible overallowance, to bring 
monthly average to agreed basis. 
“7 Each dealer must make sworn 
( statement of his retail sales, 
with complete information on 
trade-ins. These reports to go to 
manager of used car control plan. 

Fines for violations are to be 
decided upon. 

An educational plan is to be 
carried on to inform the public 
of the true facts in dealers at- 
tempting to reduce used car 
losses. 

An important feature is that 
Tacoma and Everett, nearby 
towns, are to be brought into the 
plan at the start, if possible. 

Appeal to Board of Trustees is 
provided for, with their decision 
to be final. 





Seaman Brothers 
To Quit Positions 


At Seaman Body 


MILWAUKEE.—Effective June 
1, Irving and Harold H. Seaman 
are severing their connections 
with the Nash-Kelvinator Corp. 
as president and secretary-treas- 
urer, respectively, of the Seaman 
Body division here to devote their 
time to private affairs. 

John Weiland, general superin- 
tendent of the Seaman Body 
Corp. for the last 16 years, will be 
in charge of the plant. 

The Alonzo D. Seaman & Co. 
was organized in 1848 by the 
brothers’ grandfather to manu- 
facture furniture. Later his son, 
W. S. Seaman, took charge and 
the firm’s name was changed to 
W. S. Seaman & Co. and the 
firm’s line broadened to include 
the manufacture of telephone 
booths. 

In 1910 the firm concentrated 
on producing bodies for the old 
Jeffery Co., which was later pur- 
chased by Nash. Before the mer- 
ger of Nash and Kelvinator, in 
1936, Nash, already owner of a 50 
per cent interest in Seaman, pur- 
chased the remaining stock. 


New Jersey Licenses 


TRENTON, N. J.—Although 1938 
registrations will be valid until Mar. 
31 next year as the result of re- 
cently enacted legislation, this year’s 
half rate date for New Jersey li- 
cense plates will be July 1 as in 
former years, according to announce- 
ment here by State Motor Vehicle 
Commissioner Arthur W. Magee. 
Beginning next year the half rate 
date will be Oct. 1. The reason for 
retaining the July 1 date this year, 
Magee explained, is because the new 
law does not become effective until 
Oct. 1 next. 





‘ for each price group to be as 


* 





GETTING A TASTE of western sports. While in Fort Worth for 
dealer conference, the following Chevrolet officials attended the rodeo 
there: left to right, Herschel Wilson, zone manager; Roy W. Hill, 
Dallas, regional manager; and William E. Holler, Chevrolet general 
sales manager. On horse is Buck Stuart, former world’s champion 


trick rider. 


Second Chevrolet School 
For Dealer Sons Opens 


DETROIT.—The second Chev- 
rolet School of Modern Merchan- 
dising and Management, for sons 
of Chevrolet dealers, was opened 
this week with 26 young men, 
from dealerships throughout the 
country, enrolled for the seven- 
weeks’ course. The school, intro- 
duced by W. E. Holler, general 
sales manager, was designed to 
equip future Chevrolet dealers 
with a broad basic knowledge of 
the retail automobile business and 
of the functions of the factory 
and central office departments. 

On the opening day of the 
school, the new students were 
welcomed by Chevrolet officials 
and executives at a luncheon at 
the Recess Club. They were in- 
troduced by Felix Doran jr., as- 
sistant general sales manager. 

The dealers’ sons enrolled for 
the school, and the firms they 
represent are as follows: 

James L. Bigelow, Bigelow 
Chevrolet Co., Aberdeen, Wash.; 
Charles W. Brown, Valley Chevro- 
let Co., Mesa, Ariz.; Leonard L. 
Cormier jr., Central Chevrolet Co., 
Los Angeles; Philip B. Craig, 
Craig Chevrolet Co., Potsdam, 
N. Y.; Albert P. Daniels, Cady L. 
Daniels, Inc., Colorado Springs, 
Colo.; Geo. R. Fellows, Fellows 
Motor Co., Steubenville, O.; James 
L. Ferman, Ferman Motor Car 
Co., Inc., Tampa, Fla.; RobertB. 
Harrelson, Harrelson Chevrolet 
Sales, Inc., Owosso, Mich.; Law- 
rence A. Hochschwender, Flatbush 
Chevrolet Sales Corp., Brooklyn: 
John F. Howe, Howe’s Garage, 
Claremont, N. H.; William M. 





Richardson Succeeds 


Cook at Goodrich 
AKRON.—William S. Richard- 
son, merchandising manager of 
the B. F. Goodrich Co. mechanical 
goods division, has been named 
general sales manager of the 
same division, succeeding C. E. 
Cook, who died Apr. 16, it is an- 
nounced by J. H. Connors, vice- 
president. 


HERE’S A REAL 
SIDELINE 


all your customers need. 
New, non-competitive, every 
demonstration a sale. Sells 
itself. Samples inexpensive, 
readily carried. Big, easy 
profits. Write now. Dept. 
2, 2626 Washington Blvd., 
Chicago. 





Hutchins, Newport News Auto 
Exchange, Newport News, Va. 

Milton H. Knowles, Knowles 
Chevrolet Co., Pawtucket, R. L.; 
Jack Kirkman Kohler, Kohler 
Chevrolet Co., Bristow, Okla.; 
Edward Kowalski, F.-K. Motor 
Sales, Inc., Floral Park, N. Y.; 
Ernest Ross Lee, Milam Chevro- 
let Co., San Antonio, Tex.; Joe 
Luby, Luby Motor Co., Denver; 
DeWitt McCargo jr., Adams Mc- 
Cargo Motor Co., Anniston, Ala.; 
Alex McClinchic jr. Pinkerton 
Motor Co., Pittsburgh; Kenyon 
Bryan Philips, E. B. Philips Chev- 
rolet Co., Abilene, Kan. 

Waldo Gwynne Page, Riverton 
Motor Co., Riverton, Utah; Porter 
Prather, Prather Bros., George- 
town, Ky.; Jack F. Stephand, 
Nickey Chevrolet Sales, Inc., Chi- 
cago; Mark E. Van Riper, Van 
Riper & Sons, Flat Rock, Mich.; 
J. Leslie Vogel, Les. Vogel Chev- 
rolet Co., San Francisco; Noel M. 
Walker jr. Walker Chevrolet 
Sales, Inc., Tazewell, Va. 


New Manual Offered 


AKRON.—A new 400-page auto- 
mobile tire, battery and accessory 
merchandising and reference manual 
has been produced by the B. F. Good- 
rich Co. in conjunction with the 
Chexall division of the Chek-Chart 
Corp. 
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Chrysler Finds 


Keen Service 
Interest Abroad 


DETROIT.—European distribu- 
tors are aggressively developing 
service and parts operations to 
keep pace with new car sales de- 
velopments according to Wendell 
H. Welch, assistant director of 
service for Chrysler Corp., export 
division, who has just returned 
from an extended European trip 
where he inaugurated the corpo- 
ration’s service improvement and 
parts merchandising programs. 

“Our 10 point service improve- 
ment program apparently was ini- 
tiated at a time when interest in 
service operations on the part of 
distributors had so developed that 
many had decided to embark up- 
on wide expansion of service 
plans,” said Welch. “Such distribu- 
tors have welcomed the 10 point 
program as giving order and di- 
rection to their own plans; others 
have welcomed the opportunity to 
start an organized program that 
promises to establish better owner 
contacts as well as increased re- 
turns to the service departments. 

“One of the program’s greatest 
contributions to service opera- 
tions,” continued Welch, “has 
proved to be the organization of 
service department operations on 
a sound basis with definite goals 
to clarify service development for 
distributors. With 10 clearly de- 
fined aims adopted as the pro- 
gram, the work of improving and 
perfecting service operations has 
been made infinitely clearer and 
easier. So enthusiastic are some 
distributors that they have al- 
ready laid plans to develop simi- 
lar programs for application to 
their own dealer organizations in 
order that all of their sales out- 
lets may be properly equipped to 
render the highest grade service 
to car owners.” , 


Firestone Enters 


New Rubber Field 
CLEVELAND.—Firestone Tire 
& Rubber Co. has purchased the 
Andrews-Alderfer Co. a small 
Akron company manufacturing 
“Contralastic” rubber thread, and 
will move its operations to the 
new Firestone plant at Fall River, 
Mass. 


@A New Name and a New 
Viewpoint in Appearance 
Design. 


3000 ROOMS 
WITH BATH 


OTTO K, EITEL 


STEVENS 


CHICAGO 
“AMERICA’S GRAND HOTEL” 





CHICAGO.—At the end of 1937, 
the number of cars in use in the 
United States totaled 22,812,000 in | 
“round figures,” somewhat less 
than the number registered be- 
cause “a good many cars which 
have been registered in any year | 
pass out of use before the year is 
ended.” 

Such is the estimate by Milan | 
V. Ayres, secretary and analyst | 
of the National Assn. of Sales | 
Finance Companies, who analyzes 
the replacement market and car 
ages in the current issue of Time- 
Sales Financing, official organ of 
the association. 

The tabulation by Ayres shows 
that the number of cars in use| 
by years was as follows at the 
close of 1937: 

Two million over 10 years 
3,000,000 over nine years 
5,000,000 over eight years old; 
7,000,000 over seven years old; 
8,475,000 over six years old; 9,436,- | 
000 over five years old; 10,823,000 | 
over four years old; 12,747,000 
over three years old; 15,728,000) 
over two years old, and 19,169,000 | 
over one year old. 

“It is well to remember that in | 
addition to the cars ‘in use’ there | 


old; 
old; 


Foundry Men to Hear | 
President of ARMCO_ 


MIDDLETOWN, O.—Charles R. | 
Hook, president and general man-* 
ager of the American Rolling Mill 
Co. here and president of the| 
National Assn. of Manufacturers, | 
will address the annual business 
meeting of the American Foundry- | 
men’s Assn. in the Music Hall of | 
the Cleveland Public Auditorium, 
Cleveland, Wednesday morning, | 
May 18. 

This address is the first of an 
annual series sponsored by the 
board of awards of the American 
Foundrymen’s Assn, 


Coming Events 


MAY 
14-19—Cleveland. American Foundrymen’s Assn., 
Foundry Show. 
20-23—Oslo, Norway. Automobile Show. 
30—Indianapolis. 500-Mile Race. 


JUNE 





42-17—White Sulphur Springs, W. Va. SAE 
Summer Meeting. 
20-23—Detroit. Automotive Engine Rebuilders 
Assn., Annual Convention, Book-Cadillac 
Hotel. 
20-24—St. Louis. American Society of Me- 
chanical Engineers. 
27-July i—Atiantic City, N.J. American Society 
of Mechanical Engineers, Annual Meet- 
ing. 
e OCTOBER 
(5-23—Prague, Czechoslovakia. Automobile 
Show. 
NOVEMBER 
9-15—New York. National Motor Truck Show. 
41-18—New York. National Automobile Show. 
{1-18—Pittsburgh. Automobile Show. 
41-19—Detrolt. Automobile Snow. 
12-19—-Chicago. Automobile Show. 
12-19-—-Philadelphia. Automobile Show.* 
12-19—Milwaukee. Automobile Show. 
(2-19——-Columbus, 0. Automobile Show. 
{2-19—Buffalo. Automobile Show. 
12-19—Minneapolis. Automobile Show. 
{2-19—-San Francisco. Automobile Show.* 
42-20-—Los Angeles. Automobile Show. 
12-20—St. Louis. Automobile show. 
14-19-——-Eimira, N. Y. Automobile Show.* 
14-19——-New Haven, Conn. Automobile Show. 
19-26—Baltimore. Automobile Show. 
19-26—Washington, D. C. Automobile Show.* 
20-26—Cincinnati. Automobile Show.* 
20-27—St. Louis. Automobile Show.* 
26-Dec. 3—Newark. Automobile Show. 


DECEMBER 
5-10—Denver. Automobile Show. 
N.B.—Omaha and Kansas City have voted 
not to hold automobile shows this year. 
*Tentative. 


eS 


C7 
ra New rooms and baths, 


new furnishings. 
Everything for your 
comfort. Delicious 
meals at popular 
prices, 


Rates 

Single, $2.50 to $3.50; 
double, $3.50 to 
mw $6.00; family suites, 

$7.00 up. 
Write for free AAA 
road map and folder 
containing handy map 
of downtown Buffalo. 


jt 
a] 


7” 
I 
Cc. A. 
140 North St. 
near Delaware 


Rta 7-4 a Ie A 


=, A . 
Miner, Pres. 
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road Market Seen 
In Replacement Field 


are perhaps 2,000,000 still in ex- | 
istence and _ usable,” 
Ayres. 
in to 


will probably be turned 


| dealers in trade and subsequently 


junked.” 


Summing up his ee 


Ayres concludes: 

“The important thing shown is | 
that the production of the past 
three years did not catch up with 
the task of replacing over-age 


ADN Production 
Estimate 


Beginning the 
usual seasonal 
downtrend, car 
and truck pro- 
duction the 
current week 
fell to 652,111 
units as com- 
pared with a 
revised total of 
57,469 last week 
and 140,163 in 
the like period 
of 1937. 

With Chevrolet 
and Pontiac 
showing a de- 
cline, General 
Motors’ total 
for the week is 
estimated by 
ADN at 19,300 
as against 22,- 
183 a week 
ago. Ford’s 
output also 
slumped some- 
what to 12,375 
units, while 
Chrysler divi- 
sions held firm 
at 12,200 units. 
Packard’s 900 
projection 
topped the in- 
dependent pro- 
ducers. 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 
*Includes 46 States for March, 


Total, 4 States 
__ for April 
Arkansas 
Colorado 
Idaho 
Illinois 
Louisiana 
Maryland 
Missouri 
Montana 


New Mexico 


North Carolina 


South Carolina 
South Dakota 
Utah 
Virginia 
Total, 19 States 
for April 


*Total 
to Date 


cars. 
because of selling too many new 
cars. There is still an excess of 
old ones which ought to be re- 
placed.” 


Ayres backs up these con- 


|clusions by citing figures to the 
| effect 


ments hit only the 2,643,000 mark, 
or one for every nine units in 
use. 





The slump did not occur | 


that although 22,812,000 | 
comments |C@rs of all ages were in use at | 
“These will never again | the end of 1937, the number of 
| be registered, but many of them new automobiles sold as replace- 


New Ford Ship Set 
To Visit Branch Plant 


DEARBORN.— The Ford mo- 
torship “Norfolk,” commissioned 
last year as the second vessel to 
be built on the Great Lakes in six 
years, is scheduled to dock this 
week at the Norfolk, Va., plant of 
the Ford Motor Co., on its first 
voyage to the plant after which 
| it was named. 

The diesel-powered vessel is 
now en route through the New 


York state barge canal to the 
Ford Edgewater, N. J., branch. 
After unloading part of its cargo 
there, the “Norfolk” will continue 
to Norfolk where it will tie up at 
the new Ford dock on the James 
river, which serves the plant. 


Fawcett Named 


RICHMOND, Va.—(UTPS)—L. R. 
Fawcett, of Richmond, has been ap- 
pointed sales manager of Gaulding- 
Quinn-Jones, Inc., Ford dealer at 
Sandston, Va. 


NEW COMMERCIAL CAR REGISTRATIONS 


*Includes 46 States for March, plus 19 States for April 


Total, 4 States 
__ for April 


Arkansas 


Colorado 


Chevrolet 
Diamond-T 


9) 
18| 
3) 
10} 
9 


es} 


414 
730! 
152) 
__ 367 
126) 
305) 





Idaho | 
Illinois 


Louisiana 


106) 

17 | 

734) 

1007 
135) — 

320) 


= 
11) 
49 
79) 
sr 
14| 





Maryland 
Missouri 
Montana 

New Mexico 
North Carolina 
Rhode Island 


South Carolina 


South Dakota 


i 
11) 
20) 
42) 
4 
12| 
6 
1! 


 «4877) 
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NEW PASSENGER CAR REGISTRATIONS 


CHRYSLER 


318 
483 
49 
103 
88 
130 
35 
90 
881 
1445 
120 
168 
133 
237 
213 
579 
62 
76 
48 
66 
134 
241 


80! 
184 
10 
14 
28 
46 
11 
17 
322 
569 
18 
18 
41| 
70 
72 
195 
14 
22 
10 
18 
37 
47 


i 140 
37 | 196| 
| 14 
| 23 
8 | 50) 
64 
16) 
38 
340) 
731 
39) 
59 
90 
86 
85 
176| 
47 
61 


f | 
38 | 
37 | 
38 | 
"37 | 
38 | 
37 | 
38 | 
37 | 
38 I 
37 | 
38 | 
37 | 
"38 | 
371 
"38 














75 


81| 
65 
98 
40 
46 
43 
85 
195 
297 
2494 
4225 


26878 
74030 


49| 
11 
23 

5 

22 
19 

26 
32 
73 
731 
1393 
9483 
19107 


37 | 
38 | 
37 1 
38 | 
37 | 
38 | 
37 | 38 
38 | 
37 | 
38 | 
371 +1820 
381 12510 
87 | 23137| 


55] 
23 
31 
16 
27 


93 





2029) 
2190} 


6298 
7752 
60572 
138685 


lus 19 States for April 


and Metropolitan New York area which are compiled by Sherlock & Arnold 


GENERAL MOTORS 


507| 
591) 
33} 
91) 
145 
246 
43 
78 
1279 
1775) 
111 
145 
294 
311) 
278 
591 
84 
107 
66 
96 


205 
276 


320 
3572 
4935 

439 | 

780 | 

752 | 

721] 

999 
1858 | 

253 

804 

154 

241 


675 
984 


175 


262 
535| 
488) 
328] 
629 
908] 
130 
145 











ng 


79 
118 
429 
593 


— 
SWI Ow OO] — = 


134 
79 
126 
39 
50 


389 | 
266 
370 
174 | 
210] 
155 
278 
805 
1074 
10588 | 
15190 | 


109443 
254959 


204| 
167 
218] 
113 
115 
80 
129} 
511 
611 


—_ 








2 
78| 4 
224 7 
242 14 
3559 202 
4987 265 
38618} 2833 
42382; 2970 


2453 
4664 
416 
729 


205| 
584 
19} 
60! 





211 
399 
979 
1910 


"BT 103 
Rhode Island 38 | 33 21) 70| 192| 316 | 124 231) 12 63 103 543 
527] 18 185 177 1057 
367 
774 
312 
438 
191 
439 
1059 
1894 
12233 
23131 
118939 
182222 


731 
1539 


280 


84 
27) 228 
1 30 

2 98 
154) 790 
268} 1816 
6| 61| 
17| 138 
25 132 
53 245 
24| 205 
74 525 
7 58 
105 

29 
62 
116 
257 


6804 
12206 
810 
1371 
1290 
2270 
2178 
4781 
444 
843 
333 
626 
1479 
2772 


2086| 
65 
96} 
145 
318 
188 
507 
32 
15 
24 
60 
143 
288 











5 
27 
29 


541 
1129 
422 

601 
287 
680 
1532 
2636 
20543 
38643 
211826 
827337 


28 

80 

31 

60 

21 

78 
109 
204 
1981 
4725 
23196 
44371 


54 
137 
37 
49} 

19 
78| 
119 
266| 
2232 
4959 
24833 
48808 


10 
9 
3 
3 

14 


16 
336 
626 

3407 
6584 





Ethyl-Dow to Double 


Capacity of New Plant 
WILMINGTON, N. C.—Expan- 
sion of the Ethyl-Dow Chemical 
Corp.’s sea water bromide plant 
which was placed in operation in 


1937 at Kure Beach, near here, | 


is to be launched at once. 


Contracts for construction of 
the large addition, which will rep- 


resent a total investment of about | 


$2,500,000, have been awarded to 
the Austin Co. The plant produces 
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ethylene di bromide from the 
bromine extracted from sea water 
and prepares it for use in anti- 
knock motor fuels. 
———$— }ers, president of the American 
one | Trucking Assns., listed as the 
Fatalities Drop 19% | principal speaker, the eighth an- 
WASHINGTON —Fatal motor ve- | nual convention and banquet of 
| hicle accidents in 130 major cities 
| during the first 17 weeks of 1938 | will be held June 1 at the Stevens 
totaled 2,536, compared with 3,138 | Hotel here. 
for 1937, a decrease of 19 per cent. | The one-day affair is being 
handled as to details by Chester 
G. Moore, chairman of the associ- 
| ation. 


Rogers Will Address 


William Ogg Fitzgerald’s famous | 


| cartoons appear exclusively in Auto-| 
motive Daily News. 








Chicago Truck Group | 
CHICAGO.—With Ted V. Rog- | 


| the Central Motor Freight Assn. | 
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125) 
208] 
45) 
93) 
22! 
36) 
130) 
79) 
14| 
18) 
49 
47) 


357 


367 
759 


235 


Apr. 
April Pos. 
12,233 | 
9,124 | 
6,298 
3,559 
2,494 
2,232 | 
1,981 
1,207 
1,065 
913 
731 | 
655 | 
782 | 
538 | 
363 | 
256 
80 | 
14 | 18 
he 
Si ss 
44,533 | 


Chevrolet 

| Ford 

| Plymouth 
Buick .... 
Dodge 

Pontiac ... 

| Oldsmobile 

| Packard 

| Chrysler 

| Hudson 

| De Soto ... 

| Studebaker . 
Nash bax 
Cad.-LaSalle 
Lincoln 

Willys .... 
Graham. 

| Hupp 
Pierce-Arrow 

| Miscellaneous . 


2 
3 
4 





Used Car Index 


The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 

High Low 
$482 
April 30 

The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


AFC Appoints Rogers, 
Takes Larger Office 


CHICAGO.—Declared as a move 
to give increased services to mem- 
bers, the American Finance Con- 
ference has just named Thomas 

| W. Rogers as director of research 


1938 
1988 Pos. 
118,939 | 
106,721 | 
60,572 
38,618 
26,878 
24,833 | 
23,196 
12,533 
12,570 


10,630 


1937 
| 182,222 
232,265 
138,685 
42,382 


44,371 
25,756 
23,137 
27,184 


74,030 | 
48,808 | 


13 


Passenger Car Registrations 
Two Months Plus 46 States for March, 19 for April 


Unit 
Pos. Loss 
| 2] 63,283 
| 125,544 
78,113 
3,764 
47,152 
23,975 
21,175 
13,223 
10,627 
16,554 


1937 


9,483 
8,801 
8,503 
6,240 | 
4,933 
3,859 
1,457 


19,107 
18,584 
16,878 | 
9,554 
6,536 
12,006 
3,402 | 


9,624 
9,783 
8,375 
3,314 
1,603 
8,147 
1,945 
(258) 
94 
559 


102 | 18 | 
957 | .. | 


925,966 


~ 
‘ 


| 
| | 446,596 


Ternstedt 
Plant Is Set For 
Opening in Aug. 
Special to Automotive Daily News 
TRENTON, N. J.— Production 


probably will begin in August at 
Trenton Ternstedt division of 


|General Motors Corp., according 


to R. E. Weinert, general man- 
ager of the automobile hardware 
unit under construction in Ewing 
township, near here. The Tern- 
stedt plant exterior is about com- 
pleted and it will take until late 
summer before installation of 


| machinery is completed, Weinert 


announced. 

Weinert was one of a group of 
General Motors officials acting as 
hosts to local and state civic and 
business leaders at a dinner in the 
Stacy-Trent hotel here Monday 
in connection with the Parade of 


59| 

4.1) 

28) 

31) 
86) 
115} 
1318] 
1774 
14770) 
18687] 


Progress exhibition which ended 
a three-day stand in this city the 
following day. 

Other GM officials attending 
the dinner included John M. 
Jerpe, exhibit director; Robert W. 
Emerick, his assistant; Harry 
Dawson, of the fleet sales di- 
vision; Kenneth Youel of the pub- 
| lic relations department, and his 
assistant, Philip J. Burns. 


___ 313} ana enlarged its headquarters 
188 | space in the Burnham building 
335 | here. 

897 | Rogers has served as the fac- 
_1615) uity member of the Indiana 
9140) University school of business ad- 
591 17845) ministration, and was on the re- 
688] 103276) search staff of the University of 
815] 164189 | Chicago. 
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Complete cumulative figures appear each week until all 48 states are shown. States previously shown include: Delaware, North Dakota, West Virginia and District of Columbia. 
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328) 
2247/ 


2317 


79| 
346) 


To feel the pulse of the industry, 
consistent reading of Automotive 
Daily News is a necessity. 
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Arkansas 


© 


73 
8 

11) 
24 


25) 


t 


Colorado 


Idaho 
With the quickening of Diesel en- 
| gine application for heavy-duty 
| tractors, it is especially interest- 
ing that one prominent tractor 
builder has recently added a small 
4-cylinder Diesel. This new engine 
is a compact, rugged 4-stroke type 
with full compression-ignition op- 
eration. For starting, the Diesel is 
equipped with a built-in 2-cylinder 
gasoline engine. Because its equip- 
ment is intended for continuous 
heavy-duty work, this company 
stresses materials specifications. 
Nickel alloy cast iron is employed 
in important working parts, par- 
ticularly in cylinder heads and 
removable “wet” cylinder liners. 
These liners are made of a heat- 
treated Nickel cast iron composi- 
tion. Many years of experience in 
building Diesel engines has proved 
that high-grade Nickel alloys as- 
sure long life 
and trouble - free 
performance. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N. ¥. 
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Decks Cleared 
For Revival of 
Business Rise 


By C. J. Alexander 
Wall St. Correspondent, ADN 

NEW YORK.—After the dark 
view of April sales of new cars 
prevailing in Wall Street in recent 
weeks, figures of Automotive Daily 
News indicating a seasonal ad- 
vance for the month over March 
were refreshing. It had been 
freely forecast around the Street 
that the April gain would be sub- 
stantially below seasonal propor- 
tions but the indicated 27 per cent 
expansion gave a better tone to 
the current situation as seen from 





this angle. 

The stock market took on a 
somewhat better tone, the in- 
creasing activity on the rallies of- 
fering particular encouragement. 
Motor shares participated in the 
improvement, although the net 
gain for the week covered by the 
ADN averages were small. 


As far as Wall Street is con- 
cerned right now, the growing 
hope for a better feeling between 
the administration and business is 
an extremely important factor. 
Despite the recent recurrence of 
labor troubles in the automobile 
industry, the victories being 
achieved by various companies in 


$1,875,000 Profit | 
For Year Shown 
By British Ford 


LONDON.— Ford Motor Co., 
Ltd., reports for year ended Dec. 
31, 1937, total assets of £16,183,286 
(about $80,000,000) compared with 
£14,964,806 on Dec. 31, 1936, and 
profit and loss surplus of £1,239,- 
244 against £1,269,179. 

Capital stock consists of 9,000,- 
000 ordinary shares of $5 each. 

Net profit for year ended Dec. 
31, last, amounting to £375,065 
(approximately $1,875,000) after 
depreciation, obsolescence, inter- 
est, directors’ fees, income taxes 
and other charges, is the same as 
previously reported. This com- 
pares with net profit of £497,693 
in 1936. 


Setzer Heads Assn. 


Of Petroleum Dealers 


HARRISBURG, Pa.—(UTPS)— 
Officers were elected last week at 
a meeting of the Central Pennsyl- 
vania Retail Petroleum Dealers’ 
Assn., attended by nearly 100 
dealers. 

They are: Larry Setzer, presi- 
dent; H. E. Oberman, vice-presi- 
dent; Edward Sweigert, treasurer, 
and James Middaugh, secretary. 


The board of directors include 
the officers and the following 
dealers: Jacob Stein, D. L. Ben- 
nett, V. D. Lesiure, Walter Slo- 
thower, Warren Lyme, D. A. Mar- 
shall and J. W. Kirkpatrick. 





Weaver Is Appointed 


Assistant to Damon 


NEW YORK.— Paul G. Hoff- 
man, president of the Automotive 
Safety Foundation, announces the 
appointment of Reynolds Weaver 
as assistant to Norman Damon, 
director of the Foundation, effec- 
tive June 1. 

Weaver leaves. the post of di- 
rector of the division of traffic 
control and regulation of the Ok- 
lahoma department of public 
safety. 


Super-Road Asked 

WASHINGTON.—Proposal for 
early construction of a super-high- 
way between Washington and New 
York or New Jersey was placed be- 
fore President Roosevelt this week 
by Representative Drew (D), of 
Pennsylvania. 


AUTOMOTIVE DAILY NEWS, SATURDAY, MAY 14, 1938 


April Car Sales Increase Refreshes Wall Street 


litigation with the National Labor 
Relations Board, and evidence of 


|a changed attitude on the part of 


that board, are seen as important 
offsets. 

In other words, there is a grow- 
ing belief that the decks are be- 
ing cleared for a renewal of the 
business recovery process this fall 
under clearer skies all around. 


Those holding this view were 
encouraged by the statement of 
President W. S. Knudsen, of Gen- 
eral Motors, that business would 
be better in the fall. His declara- 
tion that recovery would be 
gradual was in line with expecta- 
tions in the Street. The important 
thing is for recovery to get under 
way. After that it will gather 
momentum from its own weight. 


Chrysler’s report for the first 
quarter, showing a profit despite 
a sharp decrease in sales, came 
as a surprise to Wall Street. The 
report reflected close control over 
operating costs, the fact that the 
company was able to show a profit 
when a deficit had been expected 
not having been entirely due to a 
lower depreciation charge. 


Although automotive stocks 
were somewhat less buoyant in 
the rallies of the week, the ADN 
stock price averages made some 
gains, comparing as follows with 
the week preceding and a year 
ago: 

Year 

Ago 
46.48 
47.43 
39.35 


This 
Week 
20.86 
21.95 
17.58 


17.23 


Last 
Week 
. 20.06 
20.30 


Change 
+0.80 


+-0.75 


24 Motors 
10 Car-truck co’s.. 
10 Parts-accessories 16.49 -+1.09 
4 Tire-rubbers..... 16.34 +-0.89 46.58 

Firestone Tire & Rubber Co. de- 
clared a quarterly dividend of 
$1.50 on its preferred stock, pay- 
able June 1 to stock of record 
May 15. Timken-Detroit Axle de- 
clared a quarterly of $1.75 on its 
preferred, payable June 1 to stock 
of record May 20. 


Imports Banned 


WASHINGTON.—I m ports into 
Peru of used automobiles for com- 
mercial use or for resale purposes 
are now forbidden, according to the 
terms of a decree made public in 
Peru and reported this week to the 
U. S. department of commerce. This 
prohibition does not apply to used 
vehicles which tourists bring with 
them for personal use while in the 
country, the report states. 








Last Minute Wall Street Wires 


New York, Friday, May 13 (3:00 p. m.)—Despite activity in 
steel, profit-taking moved stocks down generally today. 
There were light offerings but stronger buying, although 
many traders were hesitant pending signing of the tax 
revision bill by President Roosevelt. Automotive stocks 


were off generally. 


U.S. Steel Outlines Plans 
For $10,000,000 Expansion 


WASHINGTON. — Expenditure 
of $80,000,000 for plant expansion 
and modernization is contem- 
plated by the United States Steel 
Corp. this year, the company an- 
nounced yesterday in registering 
a $100,000,000 bond issue with the 
securities commission. 

Of the total issue, the largest 
ever registered with the SEC by 
an industrial corporation, $50,000,- 
000 is to be used to repay money 
borrowed from banks in Febru- 
ary and $50,000,000 will be added 
to the corporation’s cash fund of 
expansion. 

The expenditures: 

$46, 500 ,000—completion of a new 


Willys Toledo 
Plants Closed 


TOLEDO. — Plants of Willys- 
Overland, Inc., closed here this 
week in order to balance inven- 
tory and field stocks. Officials es- 
timated that the closing would 
not be of more than two weeks 
duration and possibly could be 
confined to one week. 

The closing was not related to 
the union dues collection cam- 
paign, instigated by the United 
Automobile Workers’ union last 
week. During the drive a brief 
effort was made to prevent mem- 
bers of the Mechanics Educa- 
tional Society from entering the 
plant. These efforts, were later 
abandoned. 


hot strip mill and cold reduction 


sheet and tin mills near Clairton, 
Pa., known as Irvin Works; a 
new slabbing mill at Edgar Thom- 
son Works at Bessemer, Pa. 
$5,805,000—completion of bloom- 
ing and slabbing mill and new 
facilities for cold reduced tin 
plate in the Birmingham district. 
$3,685,000—completion of new 
facilities at Cuyahoga works near 
Cleveland, O., for manufacture of 
cold rolled strip. — 
$2,125,000—completion of mod- 
ernization of cement plants at 
Hudson, N. Y., Independence, 
Mo., and Leeds, Ala. 
$1,575,000—completion of four 
new ore carrying ships for use 
on the Great Lakes. 
$20,310,000—miscellaneous capi- 
tal expenditures on various plants. 


Alaskan-U. S. Highway 
Approved in Committee 


WASHINGTON. — The senate 
foreign relations committee this 
week approved a resolution for 
appointment of a commission to 
confer with Canadian authorities 
on the proposed Pacific-North- 
western highway, stretching from 
Alaska to South America. 

The resolution would authorize 
President Roosevelt to appoint an 
Alaskan International Highway 
commission of five members. This 
group would confer with a similar 
Canadian commission on the lo- 
cation and construction details of 
the proposed highway. 


AUTOMOTIVE STOCK QUOTATIONS 
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Allis-Chalmers Mfg. 
American C. & F, 
American Chain 
Auburn Auto 
Bendix Aviation 
Bethlehem Steel 
Bohn A. & B. 
Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., E. G. 
Budd Wheel Co. 
Chrysler 

Cleveland Gr. Br 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors . 
Curtiss-Wright 
Curtiss-Wright A 
Diamond T Truck 


Du Pont de Nemours .......... 


Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor . 
Firestone T. & R. 
Gabriel Co. 

General Electric 
General Motors 
Goodrich, B. F. 


Ce te gc eeceases 


Graham-Paige 
Houdaille-Hershey 
Houdaille-Hershey 
Hudson Motor 
Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes W. 


A 


1938 
Low 


Last Sale 
May 13 May 6| High 
6% 3 
151, 
42 
214 
243, 
225g 
21% 
14 
7, 
124 
16, 
sl, 
1. | 23% 
19% | 3 
31 20% 
35% | 16% 
1 4 
5 11% 
7s 


42, 
19 
12% 


12 
48), 
201g 
21% 
19 
4% 


45% 


Last Sale 
May 13 May 6 


NEW YORK 


Kelsey-Hayes W. B 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Midland Steel 

Motor Products 
Motor Wheel 

Murray Corp. 
Nash-Kelvinator 
Pacific Mills 

Packard 
Raybestos-Manhattan 
Reo Motor 

Republic Steel Corp. 
Socony-Vacuum 
Sparks- Withington 
Stewart-Warner 
Studebaker 


Thermoid Co. 


Thompson Products 
Timken Roller Bearing 


U. S. Industrial Alcohol 


U. 


S. Rubber 


Westinghouse E. & M. 
White Motors 
Willys-Overland 

Yellow Truck 

Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 


Bendix Aviation 
Borg-Warner 


Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 
Pines Winterfront 
Woodall Industries 


DETROIT 


Murray Corp. 


‘Bendix Shows 


$561,605 Loss 
First Quarter 


CHICAGO. — Bendix Aviation 
Corp. and subsidiaries report for 
quarter ended Mar. 31 a net loss 
of $561,605 after depreciation, in- 
terest and federal income taxes. 

In the March quarter of 1937 
net profit was $806,508, after 
charges and federal income taxes, 
but before surtax on undistributed 
profits, equal to 38 cents a share 
on 2,097,663 shares (par $5) of 
capital stock. 

For 12 months ended Mar. 31, 
1938, net profit was $887,020 after 
charges and federal income taxes, 
equal to 42 cents a share on the 
2,097,663 shares. 


$2,185,685 Loss 
Shown by Nash 
In First Quarter 


DETROIT.—Directors of Nash- 
Kelvinator Corp. took no action 
this week on a dividend due at 
this time because of the substan- 
tial operating loss of the quarter 
and the six months ended Mar. 31 
and the “general uncertainty of 
business conditions.” 

The corporation paid 12% cents 
Feb. 21 this year. In 1937 four 
dividends of 25 cents each were 
disbursed. 

For the quarter ended Mar. 31 
net loss was $2,185,685 and for the 
six months ended the same date 
net loss was $2,968,733. Profit for 
the March quarter of 1937 was $1,- 
251,091. 


Briggs Reports 
$317,007 Profit 


DETROIT. — Briggs Mfg. Co. 
and subsidiaries report for quar- 
ter ended Mar. 31 net profit of 
$317,007 after depreciation, federal 
income taxes and surtax on un- 
distributed profits, equivalent to 
16 cents a share on 1,979,000 no- 
par shares of capital stock. 

This compares with $2,471,889, 
or $1.25 a share in March quarter 
of previous year. 

W. O. Briggs jr. was elected a 
director to succeed H. W. Griffith, 
who will continue as secretary of 
the company. Other directors and 
officers were re-elected. 

W. P. Brown, president, told 
stockholders at the annual meet- 
ing that the new auto body mold- 
ing and parts plant would be 
ready for operation soon, but 
would not start until some time in 
August. Life of the corporation 
was extended 30 years to Nov. 29, 
1969, by vote of the stockholders. 


Auburn’s Loss 


Cut in Quarter 


CHICAGO.—Auburn Automobile 
Co., in process of reorganization 
under Section 77B of National 
Bankruptcy Act, reports for quar- 
ter ended Feb. 28, 1938, a consoli- 
dated net loss of $215,381 after 
accruing interest of $37,857 which 
is not being paid and after de- 
preciation of $89,245 and amorti- 
zation of bond discount of $7,323. 

This compares with consolidated 
net loss of $392,584 in February 
quarter of previous year. 

Net sales for quarter were 
$623,903 against $1,563,655 in three 
months ended Feb. 28, 1937. 

John K. MacGowan has been 
elected a director and chairman 
of the board of the company. 


Rubber Exports Up 

MONTREAL. — Rubber exported 
from Canada during March was 
valued at $1,361,244,° compared to 
$859,469 in the previous month and 
$1,864,217 in March, 1937, the 
Dominion Bureau of Statistics re- 
ports. 
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ucts are necessities 
dolling up trade-ins. 
+ 


in properly , 


+ * 


IT WAS my pleasure to take | 
a complete course in this insti- 
tute the other afternoon under 
the leadership of the general man- 
ager, F. Y. Wheeler, and Lecturer 
Dan Sunderland. Dumb as I am 
in mechanical matters, I gradu- 
ated cum laude, which speaks 
volumes for the _ lucidity of | 
Sunderland’s teachings. Gradu- 
ated from the class ahead of me 
were W. G. Lewellen and Johnny 
Johnson, Chevrolet’s used car} 
sales managers, who wanted to 
see for themselves just how it was 
done. Both of them cum lauded 
just as I did. 

* * * 

GETTING DOWN to funda-| 
mentals, the institute was founded 
with a two-fold purpose—research 
and education. Through research, 
the institute is constantly striving 
to develop and improve methods 


and equipment for better-appear- | 


ance reconditioning. And through | 
education, the institute is con- 
stantly striving to develop and 
improve methods and equipment 
for that very same reason. It’s a 
college for service and a clinic 
combined and strives to teach its 
methods to dealers so they can 
make money out of their trade-ins 
and at the same time give cus- 
tomers 100 cents on the dollar by 
putting on the sales rack cars 
that look new because of the re- 
furbishing they have gone through. 
They are new in appearance and 
performance—they do not look 
like second-hand cars. | 
* * * 
SUNDERLAND put me through | 
my course of sprouts by first 
showing a movie of a dealer, | 
soaked in complacency because of 
his used car operations until the 
factory field man got him to study 
the operations of his own lot and 
then compare them with results 
attained by a rival dealer. That 
made him see the light. He wasn’t 
as good as he thought he was and 
he reformed and followed the 
hints on better management as 
promulgated by the institute. 
Following which I saw what 
really could be done in the way 
of appearance reconditioning un- 
der the institute’s modern meth- 
ods. I saw fenders made as good 
as new by machinery; I saw holes 
in door panels plugged by solder 
so the door was as good as new. 
I saw engines cleaned with hot 
water and soap in a jiffy—or not 
more than two jiffies. All of 
which would have been most edu- 
cational had I been a _ service 
manager. 





And then I took a post-graduate 
course. I learned that by these 
short cuts there is a saving of 
from 25 to 331/3 per cent in time 
alone which, after all, is money in 
the bank. I learned that the in- 
stitute has nothing to sell—it 
seeks only to educate. It doesn’t 
try to sell the products of the 
sponsors; in fact these products 
are not named, nor is a price 
quoted, even if you ask for it. No 
fee is demanded—everything edu- 
cational is free—and dealers may 
bring in their service men by ap- 
pointment and Sunderland will 
give them the works. In the four 
weeks of operation nearly 500 
have come and gone. Props used 
are home-made and can be made 
from materials now lying around 
on shop floors. 

And how can all this be done 
for nothing? Why, because the 
sponsors believe that this educa- 
tion may lead to sales of what 
they make for service work. 

* * cd 

AS A GRADUATE I cannot 
help but feel that the institute is 
doing missionary work that will 
get many a dealer out of the used 
ear red if its methods are fol-| 
lowed. Later on ADN will tell 
you in detail about the institute’s 
shop methods and short cuts. 

+ a * 

THE TRAGEDY of it! The 
first of April William E. Purves 
was named general sales manager 
of Dodge and the column told 





how Bill had served Dodge for 14 
years before he reached the top 


rung of the sales ladder; how he | 
had discovered that he carried a | 
marshal’s baton in his knapsack. | 


He was in the high command 


he’d won his spurs. 


Detroit for the first leg of his 
journey to the west coast. ADN 
published a picture in last week’s 
issue showing Purves and his 
aides on the steps of the Pull- 
man, probably the last photograph 


|of the late Dodge sales manager. | 


* * * 


THIS WAS to have been his| 
| first trip in the.field following his 


his first chance to 
wield his marshal’s baton. But 
fate ordained otherwise. With 
Los Angeles in sight and only 45 
minutes away, Frank Timmens, 


promotion, 


his assistant, who shared a draw- 
ing room with him and who had 
slipped out for breakfast and not 


you SATISFY CUSTOMERS 
AND 
WAKE MORE PROFIT WITH 


SAFETY PLATE 


And a week | 
ago Friday he boarded a train in | 


calling his chief, returned to the 

stateroom only to find that Wil- 
liam E. Purves had reached the 
end of the trail. He had died in 
his sleep. 

I went to the funeral Thursday. 
The chapel was crowded. Leading 
executives of the Chrysler Corp. 
were among those who paid their 
respects to the memory of Bill 
Purves. 
Dodge sales executives were there, 
too—Arthur I. Philp and Charles 
W. Matheson. All loved and 
mired Bill Purves, who died 
harness. “Finis” has been written 
to his saga. 

* * 2 
| THE OLD Grim 
wielding a wicked scythe these 
days. One by one he is cutting 
down the pioneers of this indus- 
try of ours so there now are com- 
paratively few of the old guard 
left. Ed Lozier, who died the 
other day in Florida, aged 79, is 
the latest to miss roll call. While 
he was not identified with the 
manufacture of the Lozier car, he 
was one of the two sons of H. A. 
Lozier, who was a leading bicycle 
manufacturer 40 years ago. The 


Reaper 





| 


Even some of the former | 


ad- | 
in | 


barked into automobile manufac- 
turing, while Brother Ed, if 
memory serves me, was a Lozier 


distributor during the prosperity | 


era of that make of car, retiring 
to go into the steel business. 
* * * 


HARRY LOZIER carried on for | 
| the 


After the 
it was 


bicycle 
he 


old man. 
bubble burst, 


small way in the old bicycle plant 
in Cleveland, removing to Platts- 
burgh, N. Y., where, besides build- 
ing motor cars, he also manufac- 


| tured the Lozier motor boat. This 


| was along in 1902 but it was five | 
Lozier, | 


| years 
C. A. Emise and Engineer John | 


is | 





later when Harry 


Perrin conceived the idea of the 
Lozier Light Six, 
revolutionary model in those days. 


Plattsburg-built at the start, | 


Ralph Mulford put it into the na- 
tional limelight by not only win- 
ning the Elgin National road race 
but finishing the racing campaign 
of that year as champion driver 
while the Lozier was the cham- 
pion car. 
* * * 


FROM THIS springboard the 


other son was Harry who em-/Lozier got its start. The com- 


@ For two important reasons it is to your 


best interest to put 


in L-O-F Safety PLATE 


Glass when replacing broken or cracked glass 


in customers’ motorcars. 


1. You are rendering your customers a real 


service—adding 


to the motoring comfort 


of both driver and passengers. 


2. You make a LARGER profit for yourself. 


REPLACE WITH 


LIBBEY: OWENS: FORD 
SAP ET) ple ELIAS S 


who | 
started making automobiles in a | 





15 


pany moved to Detroit and lo- 
cated its plant out on Mack ave- 
nue, now occupied by Motor 
Products. It became of the elect 

the Lozier seemed established. 
But like Harry W. Ford with the 
Saxon, which had a _ skyrocket 
career, Lozier over-expanded and 
went into a receivership in the 
fall of 1913, which wiped out the 
founders of the original company. 
The Frank brothers and their 
associates bought the pieces and 
kept life in the corpse until 1918 
when Motor Products took what 
was left, junked the Lozier and 
used the plant for the manufac- 
ture of accessories. 

And another tombstone was 


: | planted in the automobile cemetery. 
which was a| 


Road Route Numbering 


Change Sought by AAA 


WASHINGTON.—Believing that 
the nation’s tourists are dissatis- 
fied with the present system of 
highway route numbering, the 
American Automobile Assn. and 
its affiliated clubs are joining in 
a co-operative effort to bring 
about improvements. 





@ L-O-F Safety PLATE Glass permits clearer 


vision and brings a definite reduction in eye- 


strain and fatigue. For this superior product, 


unlike ordinary safety glass, is made from 


glass that is carefully ground to eliminate 


waviness and distortion and then polished to 


a mirror-like brilliance. L-O-F Safety PLATE 


Glass is used by many 


motorcar manufac- 


turers as original equipment—is recognized 


by motorists everywhere as a product of 


HIGHEST QUALITY. 


Libbey-Owens-Ford Glass Company,Toledo,O. 





YOU 


BENDIX 


ONKEY BUSINESS raises the devil with 
any factory’s production line. 
It's planning, not pruning, that keeps pro- 
duction costs down— 

Which means keeping your car’s sell- 
ing price down—thus gaining approval of 
your car by the public as a ‘‘buy”’ as well 
as an engineering achievement. 

Bendix engineers suggest how to save 
yourself money in this simple way: 

While your new chassis layouts are still 
on the boards, check them with Bendix for 
interferences, for mounting ease, for pos- 
sible pick-up ofexisting patterning thatmay 
be perfectly usable without in any way 
affecting the end result you are seeking. 

Many thousands of dollars have been 
needlessly added to costs of certain cars 
because plans and specifications were 
allowed to jell too quickly and too hard. 

To you who plan, this needs no further 
explaining. To the pubic, no amount of 
explanation can equal a big-dollar-value 
price—a result of planning, not pruning. 


Youll gat action! 


PHONE: ‘““SOUTH BEND 3-4141” 


Stromberg — deserv- 
edly, World’s Number 
One Carburetor. 


Bendix B-K Controlled 
Vacuum Power Brak- 
ing—Finest Auxiliary 
braking known to the 
industry — perform- 
ance on several mil- 
lion motor ve- 

hicles proves it. 


Bendix Finger- 
Tip Gear Con- 
trol. First— most 
efficient — most 
complete. 


Bendix Brakes — Hy- 
draulicand Mechanical 


—the most efficient 
of either type, with 
trained maintenance 
service available from 
coast to coast. 


Bendix-Weiss Con- 
stant-Velocity Univer- 
sal Joints—Vibration- 
less, low-friction, high 
efficiency, long life. 





